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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size erms 

Baltimore (unless otherwise noted) and subject to the customary discount for steeMany 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 
ore hong ghana these Brokers: (t{) Thos. J. Meehan & Co. (+) Jos. Zoller & Co.,Inc. (§) A. E. Kidwell & Co 
es New York prices CO rrected by our special t 
Canned Vegetables CANNED VEGETABLE PRICES—Continued CANNED 
ASPARAGUS*—(Callfornia) Standard, No. 3:85 4.75 PEARSt 
Balto. N. ¥. California, No. Balto. N. Y 
White Mammoth, No. 2%....... 4.10 4.15 California, No. 6:25 Seconds, No, 2, in 
White Mam., Peeled, No. 2%.. iF. O. B. Factory basi No. 2, in Wate... 
White, Large, Peeled, No. 2%.. Out 4.00 Standards, No. 3, in Water..... 1-00 
Green, Large, No. 2%.......06- «+++ 3:30 Green Corn, Green Limas...... Out Standards, No. 3, in Syrup...... 1-50 1.60 
White, Medium, No. 2%........6 «+++ 3.25 With Dry Beans, No. 2... Extra Stds., No. 3, in Syrup.... 1-60 1.7 
Green, Medium, No. 2%........ 3-10 Maine, No. PINEAPPLE? = 
White, Small, No. New York Bahama Sliced, Extra, N 
Green, Small, No. Out 3.05 Bahama, Grated Extra, N 
Tips, "White, Mam., No. 1 sq.. 4.20 3.75 SWEET POTATOES? Bahama Sliced, Ex. Std., No. 2. ou oan 
Tips, White, Smali, No. 1 sq.. 3.85 3.50 F. O. B. County Bahama Grated, Ex. Std’, No.2. ... Out 
Tips, Green, Mam., No. 1 sq... 4.20 3.45 Standard, No. 2, f. 0. b. county. .... Out Hawaii, Sliced, Extra, NO 2%... 2.85 230 
Tips, Green, Small, No. 1 sq... 3.40 3.30 Standard, No. 2%, f. 0. b. Balto. 2.20 2.30 Hawaii Sliced Standard No 2% 2.70 2. ; 
BAKED BEANS+ Standard, No. 3, f. 0. b. County 2.20 ...- Hawaii Sliecd, Extra, No. 2 38 as 
Standard, No. 9, Hawall Sliced: Standard, 2.35 22 
In Sauce, No. ‘80.85 Standard, No. 10, f.o.b. County 5.50 -.-- Hawai Grated. ‘No. Out 2.00 
panes. 1.20 130 TOMATOES Shredded, Syrup. 
BEANS+ Std., No. 10, f.0.b. Baltimore.. 4.35 5.25 
String, Standard Green, No. 2.. .90  .... Sanit 
String, Standard Green, No. 10. .... Wat 
String, Stand. Cut White, No. 2 1.20 E Syrup. 
Stringiess, Standard, No. 2...-. 1.00 .. Sta’ Water 
Stringless, Standard, No. 10...- .. tandard No. 3, f.o.b. Baltimore 1.45 1.69 
White Wax, Standard No. 2 aio Standard, No. 3, f.o.b. County.. 1.42% .... Black, Water, No. 1... ; a 
White, Wax, Standard, No. 10.. 1:20 Seconds, No. 3, f.0.b. Baltimore .... Black Syrup, No. 1.... 
Cimas, Standards, Noo Seconds, 'No. 2.0.6. Black, Water, "Noy 
Limes Standard, No. 87% 1.90 Standard 9s, f.o.b. Baltimore.. Out Out 
Standard 1s, f.o.b. Baltimore... .70  .80 Black, Syrup, No. 235 2°45 
BEETS+ Standard 1s, f.o.b. County.... .70 
Standard, Whole, No. 3. TOMATO PUREEt Red, Water, No. 9.25 9.50 
Large, Whole, No. Out. Std., No. 10, f.o.b. Baltimore.. 3.75 4.25 Extra 
Std. Everg'n, No. 2, f.0. b. Balt. ..... Out Standard, Nov 130 168 
Std. Evergreen, No. 2, .f0.b. Co .. Mai Extra, Preserved, No. 1........ rig 
x. Std. Sh’peg, No. 2, f.0.b. Co. 1. Md., No. 3, f.o.b. Baltimore.-.. .... 
Fancy Shoepeg, f.0.b. factory. 1.47% 1.75 1-36 i 
Std. Crashed, ie. 1.60 = Baltimore.. 4.25 4.15 Canned Fish 
Std. Crushed, No. 2,'f. 9. b. Co. Out 1.60 HERRING ROE* 
Xxtra Std. Crushed, f.o.b. Co... B t 5 
Bxtra Sid. Crushed. California Choice, No. 2%...... 2.75 2.40 
Extra Standard Western, No. 2. ---- California Fancy, No. 2%...... .. Flat 
Standard Western, No. 2.....-. ---- 1.60 Flats, 4 
Standard, Split, No. 8.......... 1.10 1.20 1:00) Standards, 5 
Standard, Split, No. 10......... 3.50 3.75 Standard, No. 2, Preserved..... 1.70 1.80 nm ia..." te co 
12 Kinds, No. 95 1.00 Standards, 8 2.80 3.00 
12 Kinds, No. 4.50 5.00 Maine, NO. 9:00 10.50 
tandard, NO. 2...cccccssscceees 140 1. CHERRIES Red Al 
Standard, No. Out on Seconds, Red, No. 2... 1.20 Red Alaska, Flat, No 
No. 1 Sieve, 2s, f. o. b. andard, Red, Water, No. 2.... 1.5 1 exes 
No. 3 Sieve, 2s, f. 0. b. factory. 1.25 1.40 Sour Pitted Red, 10s............ 8.00 ‘9.00 Ch NO 
“ b. Baltimore 1.30 .... California Standard 2%s........ 2.85 2.45 1.35 1.30 
No. 4 Sieve, 28, factory.- 1.00 1.35 GOOSEBERRIES$§ 
No. 5 Sieve, 25, b. Balto.. Ou 
Seconds, 28 Out Out  PEACHES*® Wet or Dry, NO. 
. J. ed, 1s, No. eve.... 95 ifornia Choice, No. 2 BG. 2 
J. Ex. Sifted, No. 2 Sieve... 1.00 1.15 California, Std., No. 2 340 
Fancy Petit Pois, 1s.......-... 1.10 1.35 PEACHES} 
il, 4.25 3.85 
PUMPKIN¢ Extra Sliced Yellow, No Oil, Sil 
Standard, No. 3, factory....... .95 1.10 Tomato, 
Standard, No. 3.90 4.00 Yaw. Mustard, Keyless 4.25 
Seconds, White, No. 2........., Out % Mustard, 3.95 
. “xtra Standar ite, No. 1.75 1.85 
Standard. Ne. Extra Standard Yellows No 2.00 216 
SPINACHt Seconds, Yellow, No. 1.30 1.40 California, 1s 
ard, NO. 4.38 1.50 Pies, Unpeeled: No. 200 3.16 California. Striped B75 
Standard, es, Peeled, No. Out California, 1s, Striped ......... 12.50 
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The Markets 


BALTIMORE, JUNE 8, 1925 


WEEKLY REVIEW 


First Hail and Now Scorching Suns Play Havoc With Crops— 
The Pea Crop of This Section Cut Short—Strawberries 
Likewise—Tomato Plants Hard to Find—Can- 
ners Are Withdrawing Futures—Let 
the Market Alone. 


HE CROPS—Up to the time of writing the entire Eastern 
| seaboard, and far into the country—in fact, with but few 
exceptions, the entire country—has been sweltering in 
heat, with not a drop of rain. Temperatures in the high 90s 
played havoc with the pea crop of the Tri-States, and which was 
just ready for the cans. Just previous to this some of the 1ew 
sections where far-sighted canners had gone for pea acreage— 
new country in which peas for the canneries had never heen 
grown before—suffered heavily from hail. This was not from 
the storm spoken of in these pages last week, but from a sub- 
sequent one. One canner lost half his crop and another better 
than 25 per cent of his crop; and now this intense heat is killing 
the remainder. In the wholesale market, for instance, the grow- 
ers said this morning that they would have but one picking. And 
what affects market peas must affect cannery peas. Over vn the 
Peninsula the vines are drying up, and what promised to be a 
splendid pea crop and pack will have to be gotten into cans in 
a day or two, and that can’t be done. 


Indiana’s pea crop is suffering in exactly the same way— 
first from frost and now is burning up. [Illinois seems to be get- 
ting off a little better, a report from Northern Illinois, under 
date of June 2nd, saying: 


“Corn—Planting progressing, to finish June 10th. 
Weather very dry; no harm done as yet. 
Tomatoes had to be reset after the freeze, and will 
take a late fall to mature.” 
News comes to us that as far out as Utah they felt the frost 
damage on their peas, and you will find other reports along this 
line in our Crop Reports of this week. 


The burning weather, it is said, has about killed off the 
strawberry’ crop, at least the wholesale marketmen put it in that 
way, and it is to be expected. 

Tomato growers are about discouraged, as they cannot get 
the plants to stand in the field. Under the intense heat and lack 
of rain the plants shrivel and die, and it is said by some of the 
growers that they have replanted three times, and are discour- 
aged. All of this is adding to the scarcity of tomato plants, and 
the hunt to get them is now on in real earnest. Indiana has been 
over here trying to secure plants, and many other sections, also. 

Searle-Brooks Brokerage Co., of Indianapolis, Ind., report 
the conditions in that State, under date of May 30th, as follows: 

Since our last bulletin there has been abrupt changes 

in Indiana. You probably have read in press dispatches 

the statement issued by Prudue University that the 

freezing weather has caused a loss of $10,000,000 to In- 

diana farmers. 


The night of May 24th for 75 miles south of Indian- 
apolis there was a temperature of 28 degrees, while 
north of Indianapolis a temperature of 26 degrees pre- 
vailed. Practically all tomato acreage which had been 
set north of the B. & O. Railroad was a total loss, all 
tomato plants in open beds in readiness for setting were 
killed, and in a number of instances plants in beds under 
canvas were destroyed, as the ground in such sections 
was frozen to a depth of an inch. 

In past seasons, when Indiana has been short of 
plants, there has been a plentiful supply in Georgia, 
Arkansas and other Southern States. These are not 
available this season on account of dry weather experi- 
enced there and plants not attaining normal growth, 
Many believe that there cannot be over 50,000 acres of 
tomatoes set in Indiana. 


This section of Indiana experiencing the cold 
weather is also the sugar-corn-growing section. Corn 
has been damaged, but there are various estimates as 
to this damage. Damaged corn acreage cannot be re- 
planted on account of the acute shortage of seed corn. 


In Northern Indiana pea canneries claim that their 
crop has been damaged 35 per cent on account of losing 
the top pods of the vines. 


From telegraphic advices we have had, Southwest 
Missouri, Illinois and Ohio have, also, suffered heavily 
through the freeze of May 24th and 25th. Several IIli- 
nois canners report peas badly damaged, and all the 
early planting of corn damaged. We have similar re- 
ports from Wisconsin. ; 

Canners have been so busy this week looking after 
crops, trying to.find plants to reset tomato acreage, etc., 
that little thought has been given to sales . Many can- 
ners have frankly stated that they could not confirm 
additional business until their acreage is in better shape. 

Crops in all sections of Indiana are badly in need 
or rain. 


Frank T. Stare, Inc., of Wausau, Wis., under date of May 
29th, said about conditions in Wisconsin: 


Excepting local showers here and there, there has 
been no relief from the drought referred to by this 
writer a week ago. Taking the State as a whole, this, 
to my mind, is much more serious than all this hub-bub 
about frost. With few exceptions there has been frost 
every night for the last three weeks. This cool weather 
has been the salvation of the crop. Normal tempera- 
tures without rain would be disastrous. 

Fortunately, the Wisconsin crop, as a whole, is not 
far enough advanced to be affected much by frost. No 
doubt a few canners located in the extreme south and 
southwestern parts of the State who had peas in blossom 
and where the freeze was apparently harder than else- 
where were more or less hurt. 

Reports from Indiana, where the crop was almost in 
the canning stage, and from Northern Illinois, received 
on Tuesday, indicated very seridus damage, if not com- 
plete ruin of the pea crop. Like most first reports, they 
were probably exaggerated. Nevertheless, it was doubt- 
less bad enough, at best. 
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All of this naturally created more or less excitement 
among the buyers, and considerable increased activity 
in spot peas, and a corresponding firming of prices. 
There has been a lot of spot peas sold during the pres- 
ent month. It is becoming more difficult each day io 
locate desirable lots of spot peas. There will be few 
left in Wisconsin when 1925 pack peas are ready for 
delivery. 


HE MARKET—Despite the completely changed outlook for 
I canners’ crops, and damage dene to them, the market has 
remained quiet and unaffected. Canners generally expected to 
see a great revival of interest in all canned foods, thinking the 
jobbers would try to cover their wants. But this has not mate- 
rialized. There has been some buying, as noted, and the tomato 
market shows a hardening of prices for spots. But it is only 
slight. Apparently the general market is perfectly willing to 
sit tight and wait results. The buyers can see nothing to change 
their early opinions about overwhelming packs «f canned foods 
during 1925. The changes in tomato prices are fractional, but 
the spot supplies are cleaning out steadily, though in small lots. 
The damage to the crop and the late plantings make the task of 
supplying the market with spots just that much harder, because 
it means that new canned tomatoes will be late. In the natural 
crder of things, therefore, prices for spots ought to jump, but 
in no line of industry is the market natural today. Canned foods, 
in fact, are suffering from the bad business experienced in most 
other lines of industry, and the cause of the slump in spot prices 
is explained on that basis. So whether or not spot tomatoes and 
other spot canned foods will react to the enforced late season 
due to the crop damages is not easy to answer. They should do 
so, but we are not sure that they will. 

One thing definitely has come out of the situation, and that 
is that canners of the better sort have closed up on futures. The 
canner who would sell futures at present going prices would be 
foolish, as the gamble seems to be all the other way. Corn would 
seem to be the one crop that has some chance of coming through, 
although corn has been hurt to an extent, also; but peas, toma- 
toes, stringless beans and all else seem to have small chance of 
making good returns. It would be too much to expect ideal 
weather the balance of this season. Therefore, futures ought to 
so more money, for the spots next fall most certainly 
will be. 

What changes have been made in the markets will be found 
on their regular page. This is not the time to sell, and, there- 
fore, canners should leave the market alone, and not worry in 
this hot weather what the market is doing. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Market in Slump—Bankrupt Stocks to Be Sold—Low Prices Are 
Heard on ’25 Packed Tomatoes—Corn Firmly Held—Pea 
Market Shows More Strength — Asparagus Is 
Stronger—Salmon Slow—Sardines Bet- 
ter—More Interest in Fruits— 

Pineapple Moving. 


New York, June 4, 1925. 


HE SITUATION—The spot market during the current week 
; appears to be in the grip of a regular old-fashioned sum- 
mer slump. There has been very little activity in the 
canned foods trade, aside from the usual small lot pick-up busi- 
ness in spots. Distributors are working on very close margins, 
insofar as their warehouse holdings are concerned, and no dis- 
position is being shown to anticipate requirements on any lines 
of canned foods now available on the spot. 

The Federal Stocks—An unsettling feature of the market is 
the pending sale of warehouse holdings of the Federal Food 
Stores, Inc., at present in bankruptcy. It is understood that 
close to a million dollars’ worth of grocery products, including 
large quantities of canned foods, are in warehouse here for the 
stores, and these stocks will be sold at auction. Until the “dump- 
ing” of these holdings is completed the local trade is inclined 
to believe that the market will continue hand-to-mouth in char- 
acter. 

New Pack Tomatoes—The market for new pack tomatoes 
has continued unsettled, with prices apparently still tending 
downward. Buying locally has continued rather slow, although 
buyers from other markets are reported to be operating along 
broader lines. Advices received from one well-known broker in 
Maryland early in the week said: “The recent frost in Indiana 
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did considerable damage to growing crops of tomatoes, making 
it necessary to reset many fields. To reset these fieids ~he Indiana 
canners are buying tomato plants in the East; by the time they 
are delivered the cost is rather high, and this no doubt will have 
a tendency to curtail acreage in the Middle West to some extent. 
This condition has stimulated buying both spot and future toma- 
toes.” Despite this strengthening influence, however, reports of 
off-priced offerings from the South continue. Country canners 
are quoting packed to order 10s at $4.00 per dozen, but it is re- 
ported locally that business has been booked at $3.85 and $3.90 
per dozen on this grade. Standard tomatoes, No. 1, new pack, 
are quoted at 55 cents a dozen, 2s at 85 cents a dozen, and 3s at 
$1.25 per dozen. The market for spot tomatoes has strengthened 
a little on 3s, which are rather closely sold up at the canneries, 
packers offering at $1.45 per dozen. Standard 2s command 95 
cents to $1.00 per dozen, with 10s ranging $4.35 to $4.50 per 
dozen, cannery. 

Corn Firm—A steady to strong market prevailes on corn, 
both standard and fancy. Owing to the limited holdings, how- 
ever, the movement has been held down to small quantities, dis- 
tributors picking up stocks only as actually needed for immediate 
distribution. Quotations are firmly held. 

Peas—Although the market undertone on old pack peas has 
stiffened materially during the past fortnight, selling pressure 
still exists one some of the low grades, with prices more or less 
nominal, depending upon the anxiety of the holder to do busi- 
ness. Comparatively little buying interest was being displayed 
during the week on packed to order peas, either Eastern or 
Western packs. 


Puree Easy—The market for packed to order tomato puree 
in the South has softened a little. Canners are offering packed 
to order puree, on 100 per cent delivery contracts, at 50 cents 
for 1s made from trimmings and $3.25 for 10s from trimmings, 
with fancy whole at 60 cents and $4.00, respectively. 

Asparagus Stronger—Jobbers have run into a snag on their 
California asparagus purchases this year. Instead of the over- 
supply and weakening of prices indicated by early-season re- 
ports, when some canners were offering 5 to 10 per cent off open- 
ing prices to stimulate sales, the outlook now favors a decided 
shortage on some sizes and grades, and opening prices have been 
advanced in most instances. Many of the canners in California 
are no longer able to offer a complete line, and have withdrawn 
on several sizes and grades. In the meantime buyers have come 
into the market to cover on additional requirements, as it is rec- 
ognized that asparagus is a “good buy” even at the advanced 
quotations. 

Salmon Slow—Contrary to the expectations of the canners, 

the summer demand for salmon has not yet gotten under way, 
and at the present time the market is slow and unsettled as to 
price. While a good amount of business on new pack Chinooks 
has been confirmed, this is not a fair barometer of the salmon 
situation as a whole, inasmuch as there are never more than 
enough Chinooks to fill the established demand packed. At the 
present time buyers are rather bearish on the Alaska packs, and 
have not been coming into the market in any large way for pinks 
and chums at the recently advanced quotations on the Coast. 
Some of the smaller Alaska packers are reported to be offering 
to book new pack reds at $2.65, guaranteed against the formal 
opening prices of the Packers’ Association, but buyers have not 
shown any desire to come in at this figure. 
-  Sardines—A slightly better inquiry for sardines has been 
reported at retail, and both the Maine and California packs are 
moving out in a fair way. Prices continue steady to firm in the 
jobbing market. 

More Interest in Fruits—As a result of Coast advices indi- 
cating that the pack of fruits in California this year will prob- 
ably be under earlier estimates, buyers have been showing a 
little more interest in the situation, and business has picked up 
a little. With the market on the Coast practically bare of carry- 
over fruits from last year, and the packers generally in strong 
financial position and able to withstand any prolonged deferment 
of buying on new pack, distributors have come to realize that 
the statistical position of the market is much stronger than 
earlier reports have indicated. 


Pineapple Moves Well—With the arrival of a spell of hot 
weather, sales of Hawaiian pineapple at retail have shown fur- 
ther expansion, and jobbers’ holdings are being steadily reduced. 
The pineapple market has just recovered from a prolonged spell 
of dullness, and jobbers are looking upon the market situation 
much more optimistically, although not yet inclined to carry 
their optimism to the point of buying for summer shipment from 
the Islands. Selling pressure on the spot position has been mate- 
rially relieved, however. 
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Pineapple Prices—Prices on 1925 pack Hawaiian pineapple, 
summer pack, have been named by a number of canners, as fol- 
lows: Fancy sliced in syrup, No. 1, $1.50; 2s, $1.95; 2%s, $2.15; 
No. 10, $8.50; Fancy crushed, No. 1, $1.30; 2s, $1.75; 2%s, $2.00; 
Standard sliced, No. 1, $1.40; 2s, $1.80; 2%s, $1.95;_ Broken 
sliced, 2s, $1.70; 2%4s, $1.85; Broken sliced, No. 10s, in juice, 
$7.25; in syrup, $7.75. These are the lowest prices on pineapple 
for a number of years past. . 

Convention a Magnet—Many members of the local trade will 
be away next week, in attendance at the convention of the Na- 
tional Wholesale Grocers’ Association, at West Baden, Ind. An 
informal meeting of the National Food Brokers’ Association will 
_ be held during the progress of the convention, and this, together 
with the opportunity of getting together with some of their 
canner and manufacturer principals, will lure many of the brok- 
ers to The Springs for the meeting. 


The Federal Trial—According to present schedule, Louis, 
Josef and Samuel Reiter, the principal officials of the bankrupt 
Federal Food Stores, Inc., and Theodore Ficke, Jr., president of 
the bankrupt warehouse company bearing his name, will go on 
trial June 18 on charges of grand larceny, based on loans alleg- 
edly obtained by the use of fraudulent warehouse receipts. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Small Carryovers to Be Held Against Futures—Indiana May 
Not Equal Its 1924 Tomato Production—Opening Prices 
on Pineapple Has Helped the Market—Western 
Association Driving for More Members 
—The Canning of Rhubarb. 


Chicago, June 4, 1925. 


ENERAL MARKET—The interest of buyers is concentrated 
* on future buying of canned foods rather than on spots. 

The spot buying is confined to second-hand holdings be- 
tween wholesalers. Most of the small lots of peas that are still 
in first hands have been withdrawn from the market, and will 
be consolidated with the new pack which will soon be ready for 
shipment. The carryover in Wisconsin is estimated to be not 
more than 200,000 cases. 
j The carryover of canned corn will be almost nothing in the 
United States, and the carryover of canned tomatoes in first 
hands will be insignificant as to quantity. 

The reports from Indiana as to the frost damage to tomato 
plants is that the first reports were, as is usually the case, some- 
what overestimated as to the damages, but that there has been 
an actual damage, which will at least counterbalance any increase 
in production which had been provided for, as compared with 
the output of last year, which means that the pack of canned 
tomatoes in Indiana for 1925 will about equal that of 1924. 

The good news that the National Canned Foods Week Com- 
mittee has succeeded in securing pledges of money from the 
canners in excess of $45,000 for the promotion of Canned Foods 
Week in November next, and that the entire amount asked for— 
viz. $60,000—will probably be subscribed by the time of the 
meeting of the National Wholesale Grocers Association at French 
Lick Springs on the 9th of June, 1925, has been received with 
general gratification. It is now thought that the wholesale gro- 
cers will do their part, which action they had made conditional 
on the raising of this fund by the canners. 

The opening of the prices for Hawaiian canned pineapple 
has also had an exhilirating effect with the buyers. The opening 
prices are from ten to fifteen per cent lower than those of 1924, 
and I have heard many expressions of approval and compliment 
from the wholesale buyers. They say that the Hawaiian pack- 
ers are displaying excellent judgment in meeting the trend and 
requirements of the times and business situation. 


There will be a large attendance from Chicago at the Na- 
tional Wholesale Grocers Convention at French Lick Springs 
next week, beginning June 9th, 1925, and the proceedings promise 
to be full of interest. 
sale Grocers Association, has invited the Secretaries of all the 
canners’ associations to luncheon with him on June 9th, 1925, at 
French Lick, West Baden Hotel. 


There is very little news to write in relation to canned foods 


conditions, as the spot business is very negligible and buyers are 
giving their attention to futures. 


Secretary Toulme, of the National Whole- - 


June 8, 1925 


The crop of strawberries in Michigan is said to be poor in 
some localities, but fine in other places. I heard of some sales 
to preservers by commission merchants the past week of straw- 
berries in 16-quart crates at $1.50 per crate, f. 0. b. boats on the 
Michigan side of the lake, but only a few were to be had at the 
prices, as the canners had begun to bid the prices up on the 
commission house buyers. 

The Western Canners Association has started an intensive 
drive for an increase in membership. Mr. James Stoops, of the 
Stoops Packing Co., of Van Wert, Ohio, has accepted the chair- 
manship of the Committee on Membership, and his well-known 
energy and popularity is more than likely to produce results. 
The association has started out to double its membership. 

The demand for canned salmon has greatly increased in the 
past ten days with the coming of warm weather, and supplies 
= in warehouses in Chicago on consignment have been closely 
sold out. 

The trade on canned salmon, which for several years has 
been turned to pinks and chums on account of the high prices 
of the better grades of red Alaska, saukeye and chinooks, is said 
to be reacting, an evidence that the people are getting tired of 
the low grades of salmon and are buying the better qualities. 

The canning of rhubarb is under way in the canneries of 
the Central West, but it is not a very important item, as the sale 
for it is limited, and buyers are cautious about huying stocks of 
it in excess of the season’s needs, as they do not like to carry 
it over. 

News in relation to the stand of corn so far in Illinois, In- 
diana and Iowa is that planting is still proceeding, and that some 
of the first plantings are up and looking well and have been only 
slightly affected by the frosts. 

Wisconsin is reporting that many fields of peas in exposed 
locations have been injured by the two sharp frosts experienced 
in that State, the blooms having been killed, but corn in that 
State has not been damaged, as it was still below the ground 
when the frosts came and could not be hurt. 

The exportations of canned foods for the month of April 
were of some interest, though not large, and were as follows as 
per government reports: 

Exports of Canned Asparagus for April, 1925, valued at.$ 43,909 


Exports of Canned Corn for April, 1925, valued at...... 46,162 
Exports of Canned Tomatoes for April, 1925, valued at.. 20,311 
Exports of Canned Cherries for April, 1925............ 29,387 


Exports of Canned Peaches for April, 1925, valued at... 172,500 
Exports of Canned Pears for April, 1925............... 52,965 
Exports of Canned Pineapple for April, 1925 106,994 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Buying Crops—Some Prices Being Named—Cherry Pack Will 
Be Light—The General Crop Outlook—Lower Prices on 
Pineapple Expected—Asparagus Continues to 
Improve—Fish Canners Organize— 

Interesting Coast Notes. 


San Francisco, June 4, 1925. 


UYING CROPS—Crop conditions are now well settled in 
California, buyers are making the rounds in the interests 
of canners, and purchases of early fruits and berries are 

being made. Cherries have been badly damaged by rain, but the 
heaviest losses have fallen upon growers of early varieties for 
shipping purposes. Opening prices have been named on some 
varieties of berries, and within a short time definite prices on 
some varieties of fruits will be put out, since canners are anxious 
to get action early, realizing that the pack will be a heavy one, 
taken as a whole. The pack of cherries in California will be a 
light one, but most other varieties will probably be packed in 
large quantities. The canning peach crop in the southern part 
of the State, which at best is not a large one, will be very short 
this year, owing to drought conditions. In the San Joaquin Val- 
ley cling peaches are expected to be about as plentiful as last 
year, while in the Sacramento Valley the crop will show a great 
increase over that of 1924. In fact, the Sutter county crop will 
undoubtedly be the heaviest on record. Freestone peaches’ will 
be a good crop, except in Southern California, but it is doubtful 
if the pack will be much larger than that of last year, owing to 
the fact that canners are paying less and less attention to free- 
stones. The apricot crop in Southern California will be about 
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half of normal, according to canners in close touch with condi- 
tions, with the fruit promising to run to small sizes. In Central 
California the crop is a fair one, but the wet weather experienced 
this spring promises to make the brown rot a factor that must 
be reckoned with. . 


Pineapple—Opening prices on Hawaiian canned pineapple 
are to be expected any day, and the trade is looking for lower 
prices than were named last year. There has been considerable 
talk of late about the weakness of Hawaiian canned pineapple, 
especially since the large interests reduced prices on spot goods 
to effect a cleanup, but it hardly seems fair to judge the situa- 
tion in this light. Packers made preparations for a large pack 
and planned their sales campaigns with the idea of disposing of 
a certain quantity of fruit, not of booking every order possible. 
The output proved larger than was anticipated, and it was found 
necessary late in the season to put on. additional steam in the 
selling end of the business. Stocks have been cleaned up in a 
manner considered quite satisfactory, and there will be little on 
hand unsold by the time the new pack will be ready in quantities. 
It is still too early to judge of the size of this season’s pineapple 
crop, but it would occasion no surprise if it would prove as heavy 
as that of last year. Early in June the new sales campaign will 
be in full swing, and an interesting one it promises to be. 

Asparagus—The situation on California canned asparagus 
continues to improve, and the weakness so noticeable a month 
ago has given away to a decidedly firmer tone. Packing is still 
under way and will be continued for another month, but the high- 
pressure part of the season has passed. A few firms have found 
it advisable to withdraw certain lines, but there is still plenty 
of asparagus to be had. Prices are being well maintained, how- 
ever, and no further weakness is anticipated. Canners realize 
that the market for canned, asparagus must be extended, and 
have taken the initial step in this direction by naming the lowest 
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prices quoted on this vegetable since it became a pack of major 
proportions. 

Berries—Opening prices on California blackberries and on 
loganberries, raspberries, strawberries and gooseberries packed 
in Oregon and Washington have been named by the California 
Packing Corporation. These average about the same as those 
at which last year’s pack was moved, the differences being com- 
paratively small. Prices on blackberries run a little lower on 
the better grades, but are higher on the grades from seconds 
down. A large pack of berries was made last year in the North- 
west, but this has practically been absorbed. This year’s crop 
will be light, owing to frost, and no difficulty is anticipated in 
disposing of all that can be packed. 

~ Sardines—The sardine canners of Monterey have formed an 
organization, following a controversy between individual canners 
and fishermen. The trouble between canners and fishermen is 
based on a clash over the hiring of non-union crews, Saturday 
night fishing, the minimum amount of fish to be delivered by each 
crew, and the signing of contracts between individual fishermen 
and canners. The organized fishermen threaten to remove their 
crews to San Pedro to fish if their demands are not acceeded to. 

The Beckwith Company, operating fig lands and canneries 
at Planada and Reedley, Calif., is considering the erection of a 
fig-canning plant at Stockton, Calif. Owing to the perishable 
nature of this fruit, it cannot be shipped long distances and can- 
neries must be erected near the growing districts. 

A fire late in May did much damage to the printing plant 
of the Traung Label and Lithograph Co., San Francisco, Calif. 
Most of the loss was to the highly specialized equipment. 

Standardization Law Signed—The Governor has just signed 
the Standardization Law, fostered by the Canners League, and 


- My now be the guide for canners. It takes effect January 1st, 
1926. 


What Canned Foods Distributors are Doing 


Prospects Bright For Merger Between American and National Wholesale Grocers’ 
Associations— Definite Action Looked For at National’s Meeting at French 
Lick This Week—Bristley Talks On Trade Discounts—The 


American’s Resolutions—National’s Program 


HE MERGER—With the convention of the American Whole- 
| sale Grocers’ Association just over and the National Whole- 
sale Grocers’ Association meeting at French Lick this wek, 
interest in the proposed amalgamation of the two organizations 
has once more revived. It was predicted in these columns sev- 
eral weeks ago that a definite attempt to bring about such a 
merger would be made, and action in this direction was taken at 
the closing session of the American’s meeting in Washington. 

At this session the American adopted the following resolu- 

tion: 
“Resolved, That we invite the National Wholesale 

Grocers’ Association to join this association in a confer- 

ence to discuss ways and means to further the interests 

of the wholesale grocery trade, and if this invitation is 

accepted, the president of this association be authorized 

to appoint a committee to confer with a like committee 

of the National Wholesale Grocers’ Association.” 

While rather indefinite in its wording, this resolution marks 
the opening wedge of what has already developed into a series 
of conferences which will bring about the amalgamation so long 
sought by the conservative interests in both organizations. 


Previous efforts to bring the two organizations together have 
been fruitless, partly because of divergent views on important 
subjects, but more particularly because of a clash in personali- 
ties between leaders of. the two associations. During the past 
year or so, however, there has been a noticeable lessening of the 
tension between the two associations, and it has been increas- 
ingly evident that each was adopting a more tolerant view of the 
activities of the other. With so many important trade problems 
constantly coming up, it has become more generally realized: that 
duplication of effort, to say nothing of duplication of expense, 
has been imposing an unwarranted burden upon members of the 
industry, not to mention the jeopardizing of the grocers’ inter- 


ests in a few instances where the two organizations have ap- 
peared separately as representative of the grocery trade. 

It is obvious, however, that a merger of the two associations 
will not mean the absorption of one by the other. The demands 
of the trade are such that an entire new organization will be 
called for, with radical changes in constitutions and by-laws as 
adopted by the present organizations. In some sections of the 
trade the belief is expressed that the proposed merger shouid 
take the form of one central jobbers’ association, with more and 
stronger State and regional organizations to handle the local 
problems which are constantly arising. 

The action of the National at its coming convention will be 
awaited with keén interest by the trade. There seems to be no 
doubt but that the National will be more than willing to meet 
the American Wholesale Grocers’ Association half way. 


Trade Discounts—A talk which has aroused much interest 
in grocery trade circles was delivered at the American’s con- 
vention by F. D. Bristley, president of the American Grocery 
Specialty Manufacturers’ Association. In substance, Mr. Bristley 
declared that the jobber should be paid only what he earns. “The 
wholesale grocer’s first consideration is discount, and then he 
wants to know what the manufacturer is going to do to place the 
product in the hands of the retailer and create a demand among 
the consumers,” he said. “He is not interested if the manufac- 
turer is not going to make a market for him.” Continuing, Mr. 
Bristley said in regard to the making of a market for specialty 
products: “If he should tell you he is going to leave that entirely 
to you, what would be the result? In 99 cases out of every 100 


you would plainly—and probably rightly—inform him that you 
were not interested. In other words, you would politely invite 
the manufacturer not only to create the dealer demand, but the 
consumer demand as well, and you would only be interested in 
that product when and where the manufacturer had created the 
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demand, and your interest would continue only so long as that 
demand was maintained by the manufacturer. So long as a man- 
ufacturer’s product is selling well in your territory, you are in- 
terested. When its sales wane, your interest slackens. There- 
fore, there is not a manufacturer of nationally advertised food 
products in the country that does not more and more, as days 
go by, appreciate the necessity of creating and maintaining a 
demand for his product through his own selling and advertising 
efforts. In a report that I made as chairman of the merchandis- 
ing committee of the American Grocery Specialty Manufacturers’ 
Association last November, I called attention to the fact that we 
not only have a variety of wholesale distributors, but also a 
variety of retail distributors, all functioning to a more or less 
extent in the distribution of food and grocery products. In that 
report I called attention to the fact that, notwithstanding these 
varied changes in distribution, present-day methods of com- 
pensating distributors are along the same lines that we have been 
following ever since the adoption of trade discounts. Trade dis- 
counts, as I understand it, and as is generally understood by the 
trade, is supposed to represent the distributor’s profit and were 
established at a time when manufacturers were accustomed to 
receiving full and adequate wholesale distributing service. In 
other words, our trade discounts are supposed to cover the whole- 
saler’s cost of purchasing, receiving, warehousing, selling, dis- 
tributing, crediting, collecting and the necessary other overhead 
expenses. In years gone by when these discounts were first es- 
tablished there was very little difference in the wholesaler’s cost 
of distribution, but conditions have changed—and very rapidly 
so—in recent years, but aside from increasing our trade dis- 
counts, the method remains unchanged. The so-called ‘cash and 
carry jobber’ who renders only a receiving and warehousing 
service, or the desk jobber who renders only a postage stamp 
service, is allowed the same profit in the way of discounts as the 
wholesale distributor who renders a full and complete wholesale 
service. This same rule applies to the wholesale manufacturer 
who places upon the market his own privately labeled product 
in competition with the manufacturers’ products. In other words, 
the manufacturer pays his competitor in certain lines and in cer- 
tain communities the same margin of profit in the way of dis- 
counts that he pays the loyal distributor. Again, conditions have 
so changed that in some of our markets the cost of distribution 
is far greater than in other markets, but there is no recognition 
of this fact in our antedated trade discount system. In my per- 
sonal, candid opinion, our present trade discount system is not 
adequate to meet present-day merchandising conditions, and I 
predict that the time is not distant when the manufacturer of 
trade-marked products is going to discriminate between those 
distributors who render him full and efficient service and those 
who render only a partial service; that he is going to pay for 
the cost of distributing his products according to the cost of 
such distribution in the various territories in which he seeks dis- 
tribution. In short, he is going to do just exactly as you gentle- 
men are doing today in all other phases of the conduct of your 
business—pay according to services rendered. Possibly the plan 
that I had the privilege of outlining in my report at Atlantic City 
is a little in advance of the times, but it offers food for thought 
and a foundation on which a more successful plan might be con- 
structed.” 


Following this talk, the American Wholesale Grocers’ Asso- 
ciation adopted the following resolution on the subject: 

“Whereas, compensation should be commensurate 
with service, and those who render full service in jobber 
distribution are properly entitled to receive greater com- 
pensation than the distributor who renders less than full 
service; therefore, be it ; 

“Resolved, That we favor, when and so long as job- 
bers’ compensation is fixed by a trade discount, that 
manufacturers should recognize the propriety of increas- 
ing the trade discount to those who render a full serv- 
ice.” 

Other Resolutions—Other resolutions of timely interest 
adopted by the American Wholesale Grocers’ Association at its 
Washington convention are as follows: 

Compensation Measured by Service—Whereas, it is the duty 
of all the agencies engaged in producing, changing, storing and 
distributing food to function as efficiently and economically as 
is possible, and whereas some agencies perform greater service 
than others—some give a delivery service, while others do not; 
some furnish credit, while others do not—therefore, be it re- 
solved that in the determination of discounts and compensation 
for service rendered, it is our opinion that such should be mea- 
sured by the service rendered, each agency being compensated 
fairly for the said service rendered. 

Federal Trade Commission—Whereas, this association at its 
session in June, 1923, suggested improvements in the procedure 


THE CANNING TRADE 


June 8, 1925 


of the Federal ‘Trade Commission in its recent amendments to 
of the Federal Trade Commission, and amendments of the statute 


controlling that commission; and whereas this association nas 


consistently advocated such changes since, and whereas the Fed- 
eral Trade Commission has adopted some of the suggestions 
made by this association, and materially improved its methods 
of procedure, therefore, be it resolved that the association com- 
mend the action of the Federal Trade Commission in its recent 
amendments to its procedure, but as such amendments may them- 
selves be changed, we heartily commend legislation which will 
permanently prevent that commission from returning to its for- 
mer practices. Therefore, be it further resolved that we urge the 
passage of legislation along the lines of the Williams-Wads- 
worth Bill, which bill will remedy many of the defects of the 
— under which the Federal Trade Commission now func- 
ions. 

Drop Shipments—For a manufacturer to make drop ship- 
ments beyond a reasonable point from the location of the busi- 
ness of the distributor is uneconomical, unduly expensive, and 
unfair. Therefore, be it resolved that we condemn such prac- 
tices and heartily commend those manufacturers who refuse to 
indulge in such practices. 

Cash Discounts—Cash discount is but an economic means 
by which business is made more efficient and credits are more 
promptly liquidated. Therefore, we commend those manufac- 
turers who have established adequate cash discounts and recom- 
mend to our members that they in all instances promptly com- 
ply with the terms under which such discounts are granted. We 
aoe een all manufacturers the adoption of proper cash dis- 
counts. 


WITH OUR CORN CANNERS 
Illinois Claims to Be the “Swéet Corn Canning Center 
of the World”—lIowa Says Something 
of Its Endeavors, 
As quoted in their local papers: 
Chronicle-Herald, Hoopeston, Ill. 


“Although Hoopeston has for many years enjoyed 
the distinction of being the sweet corn canning center 
of the world, it will become more so that center this 
coming year, owing to the fact that companies that can 
corn in this immediate locality will plant approximately 
21,000 acres of sweet corn. 

Of this vast amount of sweet corn to be planted, 
the two big Hoopeston institutions, the Illinois Canning 
Co. and the Hoopeston Canning Co., will plant between 
them about 12,000 acres, and the Rossville Packing Co. 
will have an acreage of 3,000. On top of this comes 
word from Milford that the Milford Canning Co. this 
season has contracted for 6,000 acres of sweet corn. Of 
this amount the company, of which L. H. Risser, of 
Hoopeston, is at the head, will put in 500 acres, and the 
balance will be parceled out to the farmers of that 
vicinity. The Milford company is making extensive 
improvements on its plant, and its pack this fall will 
be the largest ever turned out by the company. ° 

“With approximately 21,000 acres of corn to be 
planted, together with crops of sweet corn which farm- 
ers usually plant and turn the yield over to Hoopeston 
companies, making in all probability nearly an acreage 
of 22,000 of sweet corn, there is every reason to believe, 
if weather conditions prove suitable and the yield is at 
a maximum point, this season will see more sweet corn 
packed in this locality than ever before in its history.” 


The following from the Marshalltown Times-Re- 
publican (Marshalltown, Iowa) tells of an Iowa indus- 
try which, coupled with good roads, means much to the 
community in which it is located: ; 

Plans have been completed, acreage contracted, and 
sales made for by far the largest pack of seasonable 
items, including sweet corn, tomatoes, tomato soup, cat- 
sup, sweet pie pumpkin, spinach, succotash, refugee 
beans, peas and sauerkraut ever packed in one year by 
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the Marshall Canning Co. Approximately one million 
cases of these items will be canned between June 1 and MR. CANNER: 
November 15. 

Most of Pack Sold—Approximately 800,000 cases 
of the season’s pack are already sold for delivery next 
fall, and will be shipped into practically every State 
west of the Mississippi and into many of the States 
east of the Mississippi. 

During 1925 approximately 30,000,000 cans of 
canned vegetables will go into the homes of the people 
of the United States, all from the Marshall Canning 
Co., all carrying on their labels: Marshalltown, Iowa. 

In addition to the seasonable items packed, a quar- 
ter million cases of beans, hominy, etc., will have been 


The season’s tomato pack has practically 
been all sold. Canners are going to try 

// for a large pack in 1925. Contract for your 
i // y 56 baskets early. Write us for delivered 


R. A. WOODS LUMBER CO. 


302 So. Produce Bidg. 


NORFOLK, VA. 
produced prior to June 1, which will make a total of Ph 24147 : Ga 
1,250,000 cases for the year, or 30,000,000 cans. competition \ (Night) Berkeley 200 
The Marshalltown plant, for the first time in its 
history, will be operated day and night on sweet corn i 
during the season. 
Clemons and Zearing, where loading stations will 
be installed, will each furnish 500 acres of sweet corn 
and 100 acres of tomatoes. The sweet corn will be TOMATO PLANTS 
shipped in and handled by the night shift. ; 
Contracts have about been made for 10,000 acres 25 million Fine Field grown Tomato Plants for sale. 
of sweet corn, 500 acres of tomatoes, 600 acres of peas, Greater Baltimore, Stone, Earliana. Bonny Best, 
and 1,400 acres of other items, or a total of 12,500 acres Norton’s Wilt Resistant etc. Wire or write for 
for the five canneries. 8 prices or come to our farms. We ship safely any- 
Program for Canneries—The Roland plant this where and guarantee entire satisfaction. 
year will pack 60,000 cases of peas. The 600 acres J. P. COUNCILL COMPANY, 
which will produce this crop have all been planted, and Wholesale Growers, FRANKLIN, Va. 
many fields are several inches above the ground. This 
pack will run from June 1 to June 20. Roland will also 


pack from 80,000 to 100,000 cases of corn. The farm- 
ers of Roland will also grow from 50 to 100 acres of 
tomatoes for the Marshalltown plant, as well as a small 
acreage of lima beans. 

One thousand four hundred acres of sweet corn, or 
from 80,000 to 100,000 cases, will be canned at Ackley. 

Two thousand two hundred and fifty acres of corn 
are under contract at Hampton, which is the largest 
acreage ever contracted, and should produce from 150,- 
000 to 175,000 cases. 

For the Waverly plant, 2,500 acres cf corn have 
been contracted, which is the largest in its history, and 
which should produce 150,000 to 175,000 cases. 

Large Acreage Here—For the Marshalltown plant 
2,000 to 3,500 acres of sweet corn represent the acre- 
age, and should produce over 200,000 cases of sweet 
corn. From 60,000 to 100,000 cases of tomato products 
will be cared for from 500 acres of tomatoes. Over a 
million and a half transplanted tomato plants are now sain 
thriving in the hot beds on the company's property. 

The gravel and paving, which are more or less gen- 


Are You Loosing Money 
By Using Field Crates? 


We do not know of a sing'e 
canner who has used the % 
field Hamper who has changed 
back to crates. 


Our long list of pleased custom- 
ers is our best salesman. 


Write us for particulars. 


Planters Mfg. Co., Inc. 
% Field Hamper Portsmouth, Va. 


eral at all these plants, have been a big factor in secur- 
ing acreage at a greater distance, and as paving and TRADE-MARKS _ Since 1906 | Sere) 
graveling are extended around Marshalltown, it will THE SPECIAL PRIVILEGE, first allowed to the tee 


enable growers at still longer distances to contract. 
Dumps which will care for automobile trucks are 
being installed at all plants. 


NATIONAL KRAUT PACKERS MEET JUNE 1Ith. 


CANNING Industry and now extended to all dealers 
in Foodstuffs, Food Machinery and Food Supplies, has 
brought down the total cost of registering a trade-mark 
from $75.00 to $45.00, inclusive of all ordinary items. 


In your first letter, please include 6 assorted specimens of label 


re E to be registered, name of proprietor (if incorporated, in what oy 
HE National Kraut Packers Association will hold State? if a firm, name of each member, ) date of first use, since “ 
its annual meeting at Hotel Cleveland, Cleveland, cn — has been continuously used, and your check 
Ohio, on Thursday, June 11th, beginning at 10 salad ; : 
AM é Highest possible references furnished upon request. 
Matters of great importance to the industry wil! C. E. RICHARDSON 
be discussed, officers will be elected and the year’s pro- Albee Building, WASHINGTON, D. C. 


gram decided upon. All should be present. 


ow. fFrices always advance as 
increases. We make the baskets- eat 
: 
| 
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_if the paper isn’t right the label 
will not be right. 


A good label must a good 
foundation---fine paper. {t must 


be paper that will stay white with | 


age and it must be the right fin- _ 


ish for color printing purposes. 
= Also it must have the strength — 


andtextureto give maximumpro- 


duction on labeling machines. — 


We test every lot of paper we 
receive to make sure that it ful- 
fills all these requirements. We 


use nothing but the best quality © 
of coated and uncoated papers 
made for us on our order and | 


always by the same formula. — 


On this foundation we build--- 


with the taste and skill of long 


experience---labels that help sell 


TRADE MARK BUREAU 


We maintain a bureau of brands | 


and trade marks for the benefit 
f our customers. 


Write us tor” 


“THE s. PRINTING 


LITHOGRAPH CO. 


LTIMORE | 


CINCINNATI 


ws 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


LOOKING BACK 
I was looking back to see 
If she was looking back to see 
If I was looking back to see 
If she was looking back at me. 


She was looking back to see 
If I was looking back to see 
If she was looking back to see 
If I was looking back at she. 


And we both caught each other looking back to see. 


Tourist—What’s that beast? 

Native—That’s a razorback hawg, suh. 

Tourist—What’s he rubbing himself on the tree for? 

Native—Jest stropping“hisself, suh, jest stropping hisself.— 
Battalion. 


EVIDENCE 
“Is your brother at home?” 
“He must be. Someone fell down the stairs last night, and 
all the ice was missing this morning.’”—Rammer-Jammer. 


JUAN-A-EATA 
“Why do you call all the girls ‘Phyllis’?” 
“Got the name from their slogan.” 
“What slogan?” 


“Phyllis up! Phyllis up!”—Texas Ranger. 


DOGGY 


When Sally’s arms her dog imprison, 
I surely wish my neck was his’n; 
How quickly I would stop and turn 
To get a pat from hands like her’n; 
And when she kisses Towser’s nose, 
Oh! how I wish my snoot were those! 


MISTAKEN 
Male Guest—Gosh, but I’m thirsty! 
Hostess—Just a minute, I’ll get you some water. 
Male Guest—I said thirsty—not dirty.—Hopkins Black «nd 
Blue Jay: 


Valet—Your bawth is ready, sir. ; 
“Aw, I say, “Awkins, take the bawth for me--and, ’Awkins, 
make it a cold plunge.”—Judge. 


“Black chile, what yo’ doin’?” 

“T ain’t doin’ a thing, Mammy.” 

“My, but yo’ is gettin’ mo’ like yo’ Pappy every day.”— 
Juggler. 


In Lendon they feel that the Venus de Milo in spite cf a 
strong leaning to the nude is perfectly ‘armless. 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


al 
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WHERE BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Drives. 
Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. 


Aprons (factory), acid, water proof. 
Phil Emrich, Cincinnati. 


Automatic Canmaking Machinery. See Can- 


makers’ Machinery. 
BASKETS, Wood, Tomato. 
Planters Mfg. Co., Portsmouth, Va. 
R. A. Wood Lumber Co., Norfolk, Va. 
BEET TOPPER. 
A. K. Robins & Co., Baltimore. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


Baskets, wire, scalding, picking, etc. 
BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. 
Beans, dried 

Belting. 

Berry Boxes. See Baskets, wood. 

BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Silver Creek, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sel!s Corp., Chicago. 

Blowers, pressure. See Pumps. 

BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., timore. 


See Pea and Bean Seed. 


Lookout Boiler and Mfg. Co., Chattanooga, 


Tenn. 


Bottle Caps. See Caps. 


Bottle Cases, Wood. See Boxes, Crates, 


Shooks 


Bottle Corking Machines. See Bottlers Mcy. 


Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
McKenna Brass Mfg. Co., Pittsburg. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE. 


McStay Machine Co., Los Angeles. 
Boxes, Crates and Shooks, Wood. 


Boxes, corrugated paper. 
Paper Products. 


Boxing Machines, can. See Labeling Ma- 


chines, can. 
BROKERS. 


Howard EB. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 


Buckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 


e 
Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, oll, gas, gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 

Max Ams Machine Co., New York. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Anderson-Barngrover 

Berlin-Chapman Co., Berlin, Wis. 

The Langsenkamp Co., Indianapolis. 

Lookout Boiler and Mfg. C 


enn. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning Experts. 
Can Stampers. 
Can Testers. See Camakers’ Machinery. 


Filling Machines, bottle. See Bottlers’ Mcy. 


See Paring Mach. 


See Clean. & Grad. Mach. 


See Corrugated 


Mg. Co., San Jose, Car. 


Chattanooga, 


See Consulting Experts. 
See Stampers and Markers. 
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‘Consult the advertisements for details. 


FRUIT PITTERS AND SEEDERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power 
Plant Equipment. 
CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cnicinnati, O. 
Virginia Can Co., Roanoke, Va. 
Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 
CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 
Machines. 
Capping Steels, soldering. See Cannery Sup. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Con- 
veyors. 
Checks, employes’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY. Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
McKenna Brass & Mfg. Co., Pittsburgh. 
CLEANING AND GRADING MACHIN- 
ERY, peas,--beans, seed, etc. 
Berlin-Chapman Co., Berlin, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. 
Milk Condensing Machinery. 
Colors, Certified, for foods. 
CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. ri 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore. 
COOKERS, Continuuos, Aglitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 
rocess. 


Cookers, retort. See Kettles, 
Cookers and Fillers, corn. See Corn Cook- 
er-Fillers. 


COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

COPPER COILS, for Tanks. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Berlin-Chapman Co., Berlin, Wis. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co.. Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 

Corn Mixers and Agitators. See Corn 

Cooker Fillers, 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. ”" 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. ° 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mcy. 
Dating Machines. See Stampers & Markers. 
DECORATED TIN (for Cans, Caps, etc.) 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
Can Co., Cincinnatt. 
Dies, can. See Canmakers’ Mchy. 
Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons, Co., Baltimore. 
Slaysman & Co., Baltimore, — 
Elevators, Warehouse. 
Employes’ Time Checks. See Steneils. 


ENAMELED BUCKETS, PAILS, ete. 
e gsenkamp Co., Indianapolis. 
ngines, steam. ee Boilers and Engi 
Kettles. See Tanks, on 
ned. 


EVAPORATING MACHINERY. 
Anderson-Barngrover Mg. Co., San 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons, Baltimore. 


EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 


FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, ete 
Hinde & Dauch Paper Co., Sandusky, O. 
= and Cookers. See Corn Cooker- 
ers. 
Filling Machines, bottles. See Bottlers’ Mey 
FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San Jose, Cal 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
McKenna Brass Mfg. Co., Pittsburgh. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, ete. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX. ] 


Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. ; 

Fruit Graders. See Cleaning and Grading 
Machinery, 

Fruit Parers. 


See Paring Machines. 


37 
= ‘ 
: 
: 
. 


38 


THE BUYER’S GUIDE. 


June 8, 1925 


WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Generators, electric. See Motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing. See Power Plant Bquip. 
Governors, steam.. See Power Plant Equip. 
Grading Machines. See Cleaning and Grad- 


ing Machinery. 

Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 

Grading 
Hoisting and Carrying Mchs. See Cranes. 
Hominy Making Machines. 

Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ini, can stamping. See Stencils. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 


cago. 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis. Ind. 
Sprague-Sells Corp., Chicago. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
Kettles. enameled. See Tanks, glass-ilned. 
A. K. Robins & Co., Baltimore. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co.. Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore... 
A. K. Robins & Co., en Baltimore. 
Sprague-Sells Corp., cago. 
Mchy. Co., Baltimore. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Corp., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, D. C. 

Marking Ink, Pots, etc. See Stencils. 

Markers, can. See Stampers & Markers. 

Marmalade Machinery. See Pulp Machy. 

Meat Canning Machinery. 

Meat Choppers. See Choppers. 

MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin. Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 

Molasses Filling Machines. See Filling Ma- 

chines. 

Nailing Machines. See Box Nailing Mchs. 

OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Edw. W. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, Tubs, etc., fibre. See Fibre Contrs. 

Paper Boxes. See Cor. Paper Products. 

Paper Cans and Containers. See Fibre Ctrs. 

Paring Knives. See Knives. 

PARING MACHINES 
Phil Emrich, Cincinnati. 

Sinclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 

Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 
‘Berlin-Chapman Co.. Berlin. Wis. 

S. Howes Co., Silver Creek, N. Y. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., cago. 

PEA. HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 

PEA VINE FEEDERS. 

Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
PEELING KNIVES. 

Phil Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 


Perforated Sheet Metal. See Sieves and 
Screens. 
Picking .Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
E. J. Lewis. Middleport. N. Y. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 
Phil Emrich, Cincinnati. 


POWER PLANT EQUIPMENT. 


Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 

PULP MACHINERY. 
Berlin-Chapman Co., Berlin. Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K.,. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, air, water, brine, syrup. 


Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
RUBBER GLOVES, factory. 
Phil Emrich, Cincinnati. 
Rhubarb Cutter. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
nery Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 
Sanitary (open top) cans. See Cans, 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Lengsenkamp Co., Indianapolis, 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding & Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. 
Sealing Machines, 
Machinery. 
Sealing Machines, 
Closing Machines. 
SEEDS, Canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 


See Can- 


See Baskets. 


See Caps. . 
bottle. See Bottlers’ 


sanitary cans. See 


Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 


SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co.. Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 

Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 

S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. — 
Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp.. Chicago. 

Slicers, fruit and vegetable. 

and Slicers. 

Sorters, pea. See Cleaning and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives. etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


See Corers 


STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City, 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and _ brushes, 

brass checks, rubber and steel type, 
burning brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Scott Co., Columbus, Ohio. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 

Power Plant Equipment. 

Supply House and General Agents. See 

General Agents. 

Switchboards. See Electrical Appliances. 
SYRUPING MACHINES. 

Mfg. Co., 

al, 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Topping Machines. See Capping Machines. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague Cang. Mchy. Co., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-€hapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Transmission Machinery. 

Transplanting Machine. 

Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 


Regulators. 
See Corers and 


Vegetable Corers, etc. 

Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 

Chisholm-Scott .Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, ete. See 

Scalders. 
WASHERS, can and Jar. 

Ayars Machine Co., Salem, N. J. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy.- Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
be ig and Scalding Baskets. See Bas- 


ets. 
Windmills and Water Supply Systems. 


See Tanks, 
Wiping Machines, can. See Canmakers’ 
See Boxes. 


Machinery. 
Wire Bound Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes. 


San Jose, 


Wrappers, paper. See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labeling 
Machinery. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


June 8, 1925 THE CANNING TRADE 


$|HE man who burns out without insurance 
| realizes his mistake; and the food manufac- 
turer who makes an error in the process times, 
or methods; or runs afoul of the Food Laws, 
—when he could have been ‘dead-certain’ what 
to do and how to do it, by using this book,—will also 
see his mistake. 


Just a little mistake in process time, method of 
handling or ignorance about the latest and best way, 
and losses pile up with sickening rapidity. 


WHY TAKE THE CHANCE? 


Men don’t deliberately produce poor goods, flat 
sours, slack-filled cans, off-colored, pin-holing, ,bad- 
flavored goods. Those losses---in money and reputa- 
tion—come from ‘taking a chance.’ 


THIS BOOK furnishes the answer to the man who really wants to im- 
prove his quality, and have his goods safe and always dependable. 


You may think you Do Not Need It--- 
But the house with this book in the Safe 


feels a confidence, an-ease-of-mind, which 
no other $10.00 can buy !! 


You Can Be Sure You're Right! | 


PRICE $10.00 postage prepaid, with order. 
For Sale By All Supply Houses, Dealers etc, Published by 
THE CANNING TRADE 
Baltimore, Ma. 
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ESTABLISHED 1878 


FOR 48 YEARS THE CANNED FOODS AUTHORITY 


Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 
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IRON 


Experience 


ONTAE€TS with all branches of the 

canned foods industry, and with 
many other industries, build broad 
experience— 


out of which should come wise counsel. 


Wise counsel is free from bias. It looks 
first to the requirements of the canner 
or packer. Counsel of that kind grows 
naturally out of wide experience and 
wide manufacturing scope. 


The variety of Canco production, 
coupled with the collective experience 
of Canco men, suggests intelligent and 
practical container counsel. 


Experience is a valuable element in 
Canco Service. More than likely a 
Canco representative knows—or can 
quickly find — the answer to most of 
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AYARS IMPROVED 
UNIVERSAL FILLER 


Covered by Patents in United States and Canada. 


FILLS 


WHOLE TOMATOES 
CUT STRING BEANS 
S 

CHERRIES 

APPLES 

IX. 


Tomatoes are measured dry. Will not 
mash the fruit. Inclined measuring pockets 
to drain juice from fruit. Measured 
amount of juice in bottom of can. Worm 
feed, no mashing of cans. Smooth delivery. 


Very easily adjusted, slight turn of hand-wheel governs the amount desired in cans. Hopper has 
soft, pliable rubber hose that moves the fruit into the measure device. Machine furnished with} friction 
clutch that starts it off smoothly. For No. 2, 25 and 3 cans. Special machines built”for No. 1, also 
for No. 10 cans. 


We also build 
HOT WATER EXHAUSTERS CAN STERILIZERS 
LIQUID PLUNGER FILLERS CAN CLEANERS 
ROTARY SYRUPING MACHINES ELECTRIC PROCESS?CLOCKS 
CORN SHAKING MACHINES FRICTION CLUTCHES 
FRUIT AND TOMATO WASHERS BEET GRADERS 
NEW DEPARTURE COOKERS CHERRY FILLERS. 


ETC. 


AYARS MACHINE COMPANY 


Salem, New Jersey 
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Ermolds Give Service 


Labeling machine efficiency means day in and day 
out service under the most exacting requirements 
of the modern bottling establishment. 


In construction and operation, no machine ever 
produced has given better service at a lower cost of 
operating upkeep than the new Ermold Labeler. 
Body labels only, body and neck labels or triple 
label work is handled with equal satisfaction on 
ERMOLD LABELERS. 


Edward Ermold Company 


The Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


SOLE CANADIAN AGENTS 
Freyseng Cork Company Toronto & Montreal 


speaking of Tomatoes, of course. 


BOP” SNES No other stock picks up an 

BEN equal amount of dirt. Good 

da clean old Earth, if you please 
but still, ’not wanted’ in the 
can. 


Put your stock thru a MONITOR 
Clyindrical Washer and you will 
haveaccomplished. The dirt isgone; 
mould spots have gone; you have 
stock in perfect condition. 


Our combination of Cylindrical 
Washer -- Roller Picking Table -- 
Scalder, stock automatically passing 
thru the line, isa mighty popular 
one. 


SPECIAL AGENTS 


HUNTLEY MFG. CO. Ltd. Ogden, Utah 


Ont. P. O. Drawer 25 SILVER CREEK,N. Y. | 


Brown Boggs Ltd., Hamilton, Ont. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


; THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 

TERMS OF SUBSCRIPTION. 
One Year, - - - - - - 


- - - 3.00 
Canada, - - - - - - 
Foreign, - - - - $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co, 


Address all communications to THE CANNNG TRADE, Balti- 
more, Md 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


HY?-Why is the good Lord so good to the can- 
W ners, for they don’t seem to deserve it?” asked 

one of the experienced canners of the writer this 
week, as he sat in conference with a small group of 
canners. He had reference, of course, to the cutting 
short of crops, so notable this year. And he made the 
very proper direct reference to what we have so often 
referred to as good old Dame Nature. 

Probably the great majority will reply that they 
cannot see any blessing, or ‘being good,’ in the destruc- 
tion of half the pea crop, the wiping out of 80 per cent 
of the strawberry crop, the killing of great acreages of 
tomato plants, and the blighting of corn that was just 
beginning to grow. But the thinking canner will not 
so express himself, because he foresaw the very great 
danger which confronted the entire canning industry 
in the heavy over-preparation for this season’s crops, 
and will regard this curtailment of the crops—in view 
of the changed business conditions—as an actual bless- 
ing and not a hardship. 


We feel inclined to congratulate the canners as a 
body upon their mederation and conservatism in face 
of what has seemed like a disaster. You will note in 
our crop reports no exaggerated statements, no hys- 
teria, and even when !ocal pea canners are asked as to 
the effect upon their pea crops, from the nine days 
scorching suns and record high temperatures, the re- 
ply is that they would rather wait for a couple of days 
before saying, as they are just getting into the crop, 
and they can tell better later. That is the sort of con- 
servative spirit that commands respect, and we com- 
mend them for it. 


E LEAVE IT TO YOU-While the writer was 
W in attendance at the Board of Directors’ meet- 
ing in Washington, the latter part of last month, 
one of the largest canners handed him some corre- 
spondence to read, with an answer he had prepared for 
publication. It related to just another one of those 


attempts, on the part of a brokerage house, to break 
the market, this time on canned peas. The canner to 
whom this broker wrote, a New York city broker to a 
Wisconsin canner, sent back the sort of reply that 
ought always to be made to such offers. It is a gem 
because of its rarity. At last some canners seem to 
have developed some backbone, and are willing to fizh: 
for their rights. We might have headed this article 
“The Worm Turns,” or something like that, for thai 
is what it seems to indicate, and at least we hope it is 
permanent. 


But when we read the answer of that broker to the 
letter about which we are speaking we think that the 
prominent canner has not done his subject full justice. 
We know he can do better, if he would only “let him- 
self loose,” as he should have done. And so we have 
pondered over this, holding all the papers for this long 
time, because it seemed too important to treat as gen- 
ily as the prominent canner does. This prominent 
canner handed it to us for publication over his name, 
but we will not use his name, since all other names 
have been withheld. 

We do not know the broker, and do not want to 
know him; nor do we know the original canner to whom 
he wrote, and who gave him the “call.” It is not indi- 
viduals that count in a case like this, but the practice 
that is all too prevalent in the selling of canned foods. 
If the canners do not put an absolute stop to such prac- 
tices as these they can have no hope for their business. 

However, we said we would leave it to you, ani 
here is the article for publication just as it was handed 
to us: 


May 16, 1925. 
The Canning Trade, Baltimore Md. 

Gentlemen: Under date of April 22nd I received a 
copy of a circular letter sent out by Mr. Nicholoy, Sec- 
retary of the Wisconsin Pea Packers Association. The 
letter is self-explanatory, and reads as follows: 

‘‘Wisconsin Canners: 

“Fellows, this is too good to keep. One 
of our membevs writes me, in part, as follows: 


e 
2 
: 


‘Inclosed please find a letter that I just 
received from a New York broker, together 
with my reply.’” 

Here is the broker’s letter (names omitted) : 

“Within the last two weeks responsible 
packers in Wisconsin have offered and con- 
firmed Standard No. 3 and No. 4 Alaska Peas, 
particularly the former, at 90c per dozen, 
f. o. b. factory. 

We believe we can sell a minimum of 
5,000 cases.” 

And here is the canner’s reply, names also 
omitted: 

“In reply to your letter of the 20th I have 
this to say: I think that you must be hard up 
for cash. What do you think we are? Re- 
sponsible Wisconsin packers are getting $1.05, 
$1.10 and $1.15 for their Standard 3 and 4 
Alaska peas. I happen to know what I am 
talking about. 


You are fine servants for the canner. 

Fine hired men. You take the canner’s money 

for supposed service—really for bunk. You 

fellows are on the wrong side of the fence, 

and had better wake up before it is too late. 

Surely you could sell 10,000 cases of peas 

at such prices, surely you are not going to, not 

for us, because we haven’t a case of those 

varieties left. If we did have 10,000 cases 

left, we have plenty of what we consider real 

brokers who have disposed of our goods, and 

who would dispose of the balance of them at 

legitimate prices.” 

Notice the difference in the two letters. Certainly 
the broker will not find it hard to determine just where 
he stands with this particular canner. There is no at- 
tempt at subterfuge or artifice. This broker would 
have saved himself this scathing rebuke had he been 
equally explicit. Refer to his opening sentence, ‘“‘With- 
in the last two weeks responsible packers in Wiscon- 
sin,” etc. When will brokers learn that such a state- 
ment is an insult to a canner’s intelligence? If the 
statement is true, why not be frank and fair? Why 
not mention by names the supposedly responsible 
packers? 

“We admit that canners are not perfect, 

and we sometimes think that some brokers 

could do better.” 

After receiving the foregoing letter I wrote 
Mr. Nicholoy and rather criticised him for not 
mentioning the name of the brokerage company who 
sent out the dope referred to in his letter, because I felt 
that a brokerage company that was sending out such 
stuff would receive its just dues if all of the canners in 
the country were informed as to who they are and to 
what class of brokers this concern belongs. Then I 
rather criticised Mr. Nicholoy, also, for not mentioning 
the canner who answered this brokerage concern in 
such a creditable manner, for the reason that I felt that 
the canning concern who had the good sense and busi- 
ness judgment to answer in the way they did should 
have full credit for it. 

I think it is about time that the canners were 
protecting themselves against the unbusiness-like, sei- 
fish and ruinous practices that seem to be prevalent 
among these brokerage concerns. 


It is frequently the case that brokers, only of a 
certain class, however, will send out letters to canners 
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saying that Wisconsin peas are quoted at such and sucn 
a price. If you will meet this price, I am sure we could 
get the business. Then, too, it is frequently the case 
that lists are sent out quoting certain lots of peas way 
below market prices, without making any reference as 
to what canner is quoting such prices. And when I see 
that list I usually wonder whether or not that broker- 
age concern has any peas to offer at all. I would rather 
believe that such lists are sent out as feelers and then 
when the distributor comes back to them with an order 
the broker goes out and tries to beat down the market 
with some poor fellow who is not familiar with the 
market and perhaps is up against it, and in this way 
the broker may be able to deliver the goods. However, 
he is under no obligation to deliver them, because such 
lists are sent out and quoted subject to prior sale and 
confirmation. 

But, fellow canners, what does that do to the 
market? 

That broker, in order to secure a measly little 
commission on a car or two of peas, has upset a market 
which, without such evil practices, would be a good 
stable market with everybody satisfied and no one 
losing money. But when a market becomes upset in this 
way, no telling how many thousands of dollars are lost 
by the industry, and just such a thing as that some- 
times drives even good canning concerns to the wall. 

Fellow canners, must we stand for such abuses? 
I think it is time that the canning industry should take 
a solid, firm stand against such illegitimate practices. 
When a broker quotes a price he should name the can- 
ner that quotes the price. When he mentions a certain 
lot of peas he should mention the canner who has that 
lot of peas to offer. In other words, he should have 
something tangible when he makes offerings that will 
affect the market materially. And every canner should 
demand of his broker that when he notifies him that a 
certain product is being offered at such and such a price 
that broker positively must state who is making the 
offer, so that the canner may know what kind of com- 
petition he must meet. But these random lists and 
random prices and this random information, with noth- 
ing tangible to tie to, should be stamped out of exist- 
ence, and such evil practices should be condemned in 
unmistakable terms. In my opinion, the industry 
should take a firm stand against such policies in order 
to protect its own honest, legitimate interests and wel- 
fare. 

Fellow canners, am I right or am I wrong? I am 
glad to hear the vote is unanimous in the affirmative. 
Therefore, let us all be consistent and carry out the 
convictions of our better judgment. 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Mad, 
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QUALITY 


ATLANTIC CAN COMPANY 


BALTIMORE, MARYLAND 


Would It Interest You? 


Would it interest you more to relate a clever story or to intrigue you with a striking 
contrast in order to attract attention to the unusual ability of 


Wryandollé 


Sanitary 
Cleaner and Cleanse’ 


to provide the sanitary cleanliness you require in your cannery? 


Or would the plain statement that Wyandotte Sanitary Cleaner and Cleanser can 
save you money both in cleaning cost and in protection to the quality of your product, 
be of more importance to you ? 


Plain statements like these can be backed up with a money re- 
turned guarantee that this cleaner is all and will do all that is claimed 
for it. This is your guarantee. Can anything be more fair? 


Indian in circle 


Ask your supply man. 


in every package 


The J. B. Ford Co. Sole Mnifr. Wyandotte, Mich. 
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CROP REPORTS 


Condition of Canners”’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
nication. 


Ceardille, N. J., June 8, 1925.—Tomatoes—Very few have 
been set out on account of the extreme hot weather. What have 
been set out will have to be reset in many cases, as the sun sim- 
ply burned them up. 


New Freedom, Pa., June 9, 1925—A rather favorable spring 
led us to expect a substantial acreage of the various crops we 
pack. We have growing contracts with reliable growers and 
have supplied them with good seed to plant for us. 

May weather was freakish. We had several frosts, the last 
and most damaging on May 25th. The frost that day killed all 
tomatoes that had been set in the fields. Killed half or more of 
the tomato plants in seed beds. Killed all lima and stringless 
beans that had been planted long enough to have started to grow. 
Seriously hurt all the sweet corn that had been planted. Our 
growers must either replant or turn to other crops. 

They are again planting beans and sweet corn, but acreage 
will be considerably reduced. 

After a week of effort we finally located tomato plants 120 
miles from here; now have a fair supply of plants. 

Now June weather is freakish. It has been frightfully hot 
and dry for 8 days. Fortunately our ground is moderately heavy 
and rich and fertile, so that our crops are not seriously damaged 
as yet. But a very little more of this hot, dry weather will seri- 
ously hurt our crops. The hot weather has already very seriously 
damaged crops south of us in light, sandy soil. 

Our growers cannot set tomato plants in the fields until we 
have a rain—some have tried setting plants in the evenings, 
using a good deal of water, and almost without exception the 
heat the next day has killed these plants. 

Beans, corn and tomatoes will be later in ripening than we 
had hoped and expected. That reduces the number of packing 
days, which are few enough anyhow. Unless frost is extremely 
late this year, you can expect short packs. 

Newark, N. Y., June 8, 1925—Weather extremely dry and 
hot for past week. All crops are badly in need of rain, and un- 
less we have some relief within the next few days, early crops 
are going to suffer severely. 

Cazenovia, N. Y., June 4, 1925—Peas—Acreage 10 per cent 
less. Crop looks well at this time, but it is too early to make 
an estimate of the yield. 

Corn—Average 25 per cent less. Not all planted and only 
a small percentage out of the ground. Yet where it is up there 
seems to be a good stand. 

Beans—Average same as usual. Not yet planted. 

Mayfield, Ky., June 3, 1925—Tomatoes—About two-thirds of 
acreage set in field. We are in the midst of drought. Crops 
well cultivated, but need rain very badly. Frost did not hurt us. 
All growing crops looking fair. Grass short. Too dry to trans- 
plant, therefore will be great shortage unless relief comes soon. 

Morristown, Tenn., June 8, 1925—Tomatoes—Have normal 
acreage contracted with the grower. The yield does not look 
very good. On account of the hot and dry weather not over 50 
per cent of the acreage has been set, and plants are getting too 
big in the plant beds. 

Belvidere, Ill., May 26, 1925—Peas—Large canning com- 
panies in Northern Illinois estimate that the crop has been dam- 
aged from 25 to 50 per cent by frost. One company, with 2,000 
acres, calls the loss 25 per cent, while another, with 1,500 acres, 
states the crop is half gone. 

Peoria, Ill., June 3, 1925—Tomatoes—Acreage is about 50 
per cent of normal years. Frost killed about all fields and have 
only about enough plants to reset about half. 

. ee Beans—Fair. About 75 per cent crop. Need rain 
adly. 

Black Raspberries—About 10 per cent crop. 


Central Lake, Mich., June 4, 1925—Corn, Beets, Pumpkin 
and Squash—Season rather late. Crops mostly planted, but not 
many of them out of the ground. Acreage about normal to 20 
per cent above normal. 

- Has been very dry.' Having first good rain today for a long 
Ime. 
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Berrien Springs, Mich., June 7, 1925—Strawberries—About 
the same in acreage, but frost and dry weather have practically 
destroyed the crop. The yield will not be over 15 per cent of 
poor quality berries. 

Raspberries—Look well. Our acreage is smaller this year. 
Have prospects of an 80 per cent crop, unless the present dry 
weather continues. 

Green Beans—Just being planted. Our acreage is small, 
but about 50 per cent more than last year. The soil we are using 
is in splendid condition, and we are looking for a good yield. 

Tomatoes—Those that were in the field are badly damaged 
by the late frosts. Dry weather is doing added damage. The 
acreage is normal. 


Ellsworth, Mich., June 2, 1925—Beets—Acreage all planted 
and in most places up and growing nicely. 

Wax and Refuge Beans—Now being planted. 

This section in general is in need of rain. Very dry and hot, 
but crops looking good. 

Fremont, Mich., June 8, 1925—Peas—Crop showing marked 
evidence of damage from week of unprecedented heat. 

Beans—Plantings proceeding under favorable auspices. 

Gooseberries—About 50 per cent frost damage. 

Strawberries—25 to 50 per cent damage. 

Red Sour Cherries—About 25 per cent frost damage. 


Chetek, Wis., June 1, 1925—Peas—Have had cold weather 
and frosts setting back plants. Dry weather in germination 
period. Expect 75 per cent pack. Acreage little less than last 
year. Vines much shorter. 

Stringless Beans—Expect normal pack. However, too early 
to predict, as we just finished planting. 

Cucumbers—Just planting. Expect normal pack. 

We cannot expect as large pack as last year on peas, as 
se are very short—8 to  inches—and in blossom. Need rain 

adly. 

Randolph, Wis., June 8, 1925—Peas—As a result of injury 
due to frost of May 24th and subsequent drought, estimate yield: 
Alaskas, 30 per cent; sweets, 70 per cent of normal. 

Beaver Dam, Wis., June 2, 1925—-Peas—Present status of 
crop very discouraging. Continued drought and recent hot 
weather have retarded growth. Crop looks sick. No chance for 
anything like normal pack. Quality will be far below normal. 

Elkins, Ark., June 2, 1925—Tomatoes—Crop in bad shape. 
Acreage about same as last year. Less than 50 per cent set out. 
A great portion of plants die in field on account of dry weather. 
Unless we get rain soon will not have half crop. 

Billings, Mo., June 5, 1925—Tomatoes—Acreage 25 per cent 
less, as compared with normal because of drought. Full acre- 
age is not being planted. Too dry. 

Cedar Falls, Iowa, June 3, 1925—Corn—Showing prospects 
of a very good yield in this locality. We have needed rain quite 
badly until the past few days. We had a good rain on both June 
1st and 2nd, which was of a great benefit to farmers of this 
locality. 

Dexter, Iowa, June 8, 1925—Corn—Acreage on Stowell’s 
Evergreen is 75 per cent of last year’s and about 50 per cent 
normal acreage. Fairly good stand, but badly in need of rain. 

Pumpkins—Acreage is 125 per cent normal, excellent stand, 
but badly.in need of rain. 

LeSueur, ‘Minn., June 8, 1925—-Peas—Normal acreage. Alas- 
kas poor. Sweets fair. 

Fort Lupton, Colo., June 5, 1925—Peas—Consider that we 
will get 50 per cent yield. Country very dry and badly in need 
of water, both in rain and irrigation. 

Beans—Can’t tell yet. Crop just planted. Ground very dry. 
Have to irrigate to get them up. 

Tomatoes—Plants just set out. Lost part of plants through 
dry weather. Can’t tell as to yield yet. 

Grand Junction, Colo., June 3, 1925—Tomatoes—Acreage 
125 per cent prospects. Plants are set 90 per cent. 

Morgan, Utah, June 3, 1925—-Peas—The weather thus far 
this spring has been ideal for the germination of seed and grow- 
ing conditions. Canning concerns throughout Salt Lake Valley 
will begin packing Alaskas within the next few days, but in the 
upper valleys the packing will not begin for another two weeks. 
Recent rains have made it unnecessary to irrigate the crops, but 
should the weather turn off dry, there is plenty of water for 
irrigation to develop the crop. And it now looks like Utah would 
have a normal crop of good quality. 

Green Beans and Tomatoes—Conditions thus far ate also 
favorable for a good crop. 

There is one element that remains to be figured with yet, 
and that is frost. In the upper valleys we are not entirely out 
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“Slaysman” 
Gang Slitter 


E guarantee this machine to ‘‘Cut Dead 

True.’’ All tin fed comes through ab- 
solutely square and parallel. They will slit 
strips down to 2 inches when fitted with narrow 
hubs, or 344 inches wide with regular hubs and 
334 inches in length. Width of regular hub 
and cutter together 83g inches; width of narrow 
hub and cutter together 15¢ inches. 


The large cutter shafts are set their entire 
length in long solid bearings. There is no 
spring; they are also provided with end thrust 
bearings, eliminating all lateral motions and 
permitting of very accurate adjustment. 


No overhead drive is required for the grind- 
er, which is carried directly on the frame of the 
machine and driven by belt from the driving 
pulley on the cutter shaft. 


Slaysman & Company 


Why do the Large Cherry Packers use 


‘TheHansen Fruit & Vegetable Filler? 


BECAUSE—They can obtain a fancy hand pack quality pro- 
duct without filling labor cost. The adjustable 
Filling Hopper utilizes gravity to do 95% of the 
work. With the Hansen Filler the cherries are 
not handled by human hands, thereby insuring 
a better, more sanitary and fancier packed product. 


Sturgeon Bay, Wis., Dec. 1, 1923. 


Gentlemen: 


Allow the writer to congratulate you on your Cherry Filler which is known as the 
Hansen Fruit and Vegetable Filler. As you know, we have been experimenting for the past 
five years with mechanical fillers for filling No. 2 red sour pitted cherries. Up to this year 
when we installed two of your Fruit and Vegetable Fillers. we had never found anything 
that would operate satisfactorily on cherries, but since the success we have had this year with 
your filler, we feel that you have a machine which will work very satisfactorily indeed. 

The machine operates very smoothly without the jamming of cans and the accom- 
panying loss of fruit and turns out a very uniform fill. We believe your estimate of ca- 
° pacity which you stated was 70 cans per minute to be very conservative, for we know this 
Adjustable for No.1, No. 1%, No. 2, machine will operate very satisfactorily on 95-100 cans per minute on pb We expect 
No. 24% and No.3 cans. Special machine to put in more of these machines as the necessity arises and you may rest assured that we 
for No. 10’s. are perfectly satisfied with their operation. ~ 


FRUIT GROWERS CANNING CO. 
By Edw. S. Reynolds. 


Fills practically automatically beets, string beans, tomatoes, berries 
We can make immediate delivery upon orders received at this time 


HANSEN CANNING MACHINERY CORP., Cedarburg, Wisconsin 
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of danger until the last of July. And in the lower valleys we 
are not entirely out of danger until June 15th. A heavy frost 
any time between now and the first of July would play havoc 
with all of our canning crops. 

(Note—Heavy frosts and snow have been reported for Utah 
just after this letter, and severe damage to peas is reported.— 
Editor.) 

Corn—Normal acreage. Condition fair. 


Vicksburg, Miss., June 8, 1925—Blackberries- -Crops 25 per 
cent of normal, caused by early hot wave, followed by heavy hail 
and rain that destroyed the pollin so that the berries would 
not set. 

Stringless Beans—50 per. cent of normal. Acreage 50 per 
cent. Shipping prices are good, so that the factory gets very few. 

Tomatoes—50 per cent of crop. 75 per cent of acreage. 
Weather conditions have been against this crop all season. 

Okra—This will be about normal, acreage and anticipated 

ield. - 
‘ Sweet Potatoes—Acreage normal, as far as setting from the 
draws are concerned, but so far very few vines have been set, 
this caused by the excessive dry spell, though the weatherman 
predicts a rain in the next few days. Days and nights are cloudy 
and threatening. 

Everett, Wash., June 5, 1925—-Peas—Have about 300 acres, 
and at this time they look fine. Early ones are in blossom, and 
we except to start canning about June 25th to July Ist. 

Delphia, Ind., June 3, 1925—-Peas—There will be none packed 
in Indiana this year, as the freeze the night of the 25th de- 
stroyed the crop. Indiana canners will not operate this year 
on this vegetable. 


Rome, N. Y., June 9, 1925—Peas—Our crop is coming along 
fine. Our acreage will be about 25 per cent larger than 1924. 
Unusual weather conditions only, we think, will prevent a nice 
pack. 

Beans—Have not as yet planted them, so c=nnot make a 
report on the crop. Our acreage on same will be about 25 per 
cent more than last year. 

Corn—Acreage will be about 25 per cent more than last 
year. The crop is just appearing above the ground, and, of 
course, it is too early to tell anything about the outcome. 

Goodview, Va., June 9, 1925—-Tomatoes—The acreage con- 
tracted for here is about 10 to 15 per cent lower than last year 
en account of the high prices farmers are demanding. We have 
had an unusually hard season on plants, and we do not believe 
that more than 5 per cent of the acreage has been planted so far. 
We have had one or two light showers, but they did not wet the 
ground more than half. Plants in some beds are burning up, and 
in some they are growing out of sight, and they are mowing 
them down. Seme have watered and planted, but the extreme 
heat Irilled most of them. It does not look like we will have 
more than three-quarters of our contracted acreage. 

Lewiston, Me., June 9, 1925—-Cut Cranberry Beans—Normal 
acreage. Too early to estimate yield. 

Apples—The bloom was heavy in this section, but, of course, 
it is too early to estimate crop. 

Fennville, Mich., June 9, 1925—Sirawberries—15 per cent 
of normal. 

Cherries—75 per cent of normal. 

Black Raspberries—Uncertain, due to dry weather. Prob- 
ably 60 to 70 per cent. 

Blackberries—Uncertain, due to dry weather. Probably 60 
to 70 per cent. 

Gooseberries—5 per cent of normal. 

Pears—15 per cent of normal. 

Peaches—Prospects now good for all but Elbertas. Teco 
early to make a close estimate. 

Indianapolis, Ind., June 9, 1925—Peas—Now packing. Judged 
by receipts at this time, our pack this year will run about 30 or 
85 per cent normal. Quality very fair. 

Tomatoes—With every other tomato packing district, we are 
suffering for rain. Plants that have been set are drying up, and 
while we still have time to replant, many growers feel inclined 
te plant tomato acreage in sweet corn. At present time we feel 
we may lose 25 to 35 per cent of acreage. 

Pumpkin—Anything said about pumpkin in this territory at 
this time would only be a wild guess. 

Eaton, Ohio,—June 8, 1925—Tomatoes—Have only about 
35 per cent of our acreage set out. Very short on plants, due to 
the freeze. It looks now as if we wou!d get out about 75 per 
cent of our acreege. It will be June 20th before we finish setting. 


Wheat—Will be a very light crop. About 10 per cent of 
normal. 


Oats—Large acreage. 


June 15, 1925 


Straw—Very short and heading out. 
Field Corn—Acreage 115 per cent and looking 150, 


Bellevue, Ohio, June 8, 1925—Cabbage—Acreage fully 25 
per cent less than 1924. Plant beds very uneven and considera- 


ble trouble with maggots. Transplanting delayed, due to hot 
and dry weather. 


Pickle—Acreage will be approximately the same as last 
year. Growers are just starting to sow seed. 

Tomatoes—Acreage same as last year. First transplanting 
hurt by freezing weather. Second transplanting making very 
little growth on account of hot and dry weather. 

In general, crop conditions are not good in this vicinity. 


St. Bonifacius, Minn., June 8, 1925—Stringless Beans—Have 
about 200 acres. Conditions at this time far better than in the 
past years. 


Corn—Acreage is about 475 acres and looks very good. Good 


stand and coming along in fine shape. Finished planting and all 
of the acreage up. 


Pumpkins—Have about 60 acres. This also looks very good. 


Fort Morgan, Colo., June 8, 1925—Peas—Early peas poor 
crop, owing to extreme weather. Late peas promise well. 

Red Beets—Up to normal. 

Sugar Beets—Have been slow about germinating until re- 
cently, account of dry weather. The demand for our beets seems 
to increase each year. 


String Beans—Just being planted, with soil in excellent 
condition. 


A CANNERY IN OREGON. 


HE Hillsboro Independent contained an article on 
I canning which interested the writer, and he be- 
lieves you would read it with much interest also. 

In order to take care of the 1925 crop of berries, 
fruits and vegetables, the Ray-Maling Company, Inc., 
of Hillsboro, Oregon, will expend in the neighborhood 
of $40,000 this year. Some of this expenditure has 
already been made and the balance will be made as 
rapidly as possible. A part of the machinery will be 
labor-saving in its purpose, but from the volume of 
business in sight there will be no reduction of the 
working force at the cannery this year. The other 
improvements are being made also with the view of 
speeding up production and shipping, and while this 
company has had a model plant as seen through the 
eyes of the average vistor, yet the improvements wili 
be of great benefit to the company and the growers 
cf this country. 

Possibly the most important change that is 
being made at the present time is the throwing out of 
all the old tables and sorting equipment, and the in- 
stallation of an automatic conveyor which takes the 
product as it comes off the farmers’ trucks, and 
conveys it through pure mountain water to the sorter 
where it is sorted according to size and quality and 
passed on the canners, This special equipment will 
cost around $15,000. In addition to rebuilding this 
part of the plant, a complete line of syrupers and drain- 
ers will also be installed at a cost of $5,000. The old 
can line having a capacity of 50 cans a minute is be- 
ing replaced by a line that will handle 126 cans a min- 
ute, thus speeding up production with a vengeance. 
This new can line will call for an expenditure of 
around $4,100. A new storage and shipping platftorm 
is being built at a cost of $1,000, which will facilitate 
handling of the boxes of canned product for shipping. A 
new warehouse, 192x90 feet, fronting on Washington 
Street and to cost around $17,000, is in the plans of the 
comnany for this year. Larger can storage will also be 
available this season, and at present the whole plant 
is being overhauled and painted. 

Some rhubarb has been canned already, and about 
May 20 gooseberries and strawberries will be coming 
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SOUTHERN 


SANITARY 
CANS 


are 


Dependable 


Southern Can Company 
BALTIMORE 


New York Office 
17 Battery Place ; MARYLAND 


“Tf it’s used in a Cannery 
--- We sell it.” 


PLAN 
COMPLETE INSTALLATIONS 


MANUFACTURE FULL LINES OF CORN, 
PEA, TOMATO, FRUIT MACHINERY 


Extend Field Service gratis 
during the canning season. 


Sell complete equipments guaranteed 
to deliver satisfactory results 
—or money back. 


Sprague-Sells Corporation 


General Sales Office 
500 N. Dearborn St. Chicago, III. 


Western Sales Dept. 


Buffalo 14 Stockton Ave., San Jose, Calif. 


FACTORIES 


Peerless Husker Co., Inc. Buffalo, N.Y. 
Sprague-Sells and Peerless Canning Machinery 
is built in the modern plants illustrated above. 


Hoopeston Plant e 
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«.ong and from that time forward there will be no let- 
up until the end of the season. 

The company handles the following products: Rhu- 
barb, beans, squash, strawberries, gooseberries, logan- 
berries, Cuthbert raspberries, black raspberries, black- 
berries, pears, prunes, Royal Anne cherries and apples. 
The brands under which they are marketed are: 
Raymal, Raycrest, Raycroft, Rayvale, Raybrook, 
Malwood, Malboro, Malcross, Malglow and Malshaire. 
When it is taken into consideration that 3,500,000 can 
iabels are used each year, that “Hillsboro, Oregon,” 
appears on all these labels, and that the product cf the 
company is sold all over the world, it will be realized 
just what kind of an advertisement for Hillsboro 
the Ray-Maling Company, Inc. is. 

In the year 1924 approximately 200,000 cases 
were canned and sold by this company. In 1925 it is 
expected that there will be 25,000 cases packed and 
shipped. 

When the plant is running to capacity it employs 
600 women and eighty men, and in 1924 the payroll 
was over $60,000. In 1925 the payroll promises to 
exceed $185,000. In 1924 the company paid to the 
growers $472,542, and in 1925 it is expected that this 
item will exceed $550,000. In other words, the total 
expenditures of the company in this locality in 1924, 
which includes, fuel, taxes, etc., amounted to nearly 
three-quarters of a million dollars. 

The Ray-Malling Co., Inc, is entering its 
sixth year of progressive existence. In 1920 the cost 
of the plant, land and equipment was placed at $84,- 
314. At the close of business in 1924 the value of the 
land, buildings and equipment totaled $161,044.56. 
This did not include depreciation. Add $40,000 to this 
amount, which takes care of the 1925 improvements, 
and you have over $200,000 invested in this up-to-date 
canning plant. 

At the present time the company is having over 
sixty sets of photographs mounted and framed to send 
to all their brokers, not only in the United States, but 
in foreign countries, these photos being of the plani, 
and some of the fields from which the product is se- 
cured. This will be a striking piece of advertising for 
Hillsboro and Washington county. 

The company is compelled to go to other localities 
for some of the fruit that should be raised here. There 
are a number of berries and fruits that could be raised 
with great profit to the growers, and this will have to 
be done if the progress already shown by the cannery 
can be continued, and that should be made possible, for 
it expends a large amount of money annually in this 
locality. If this could be doubled it would mean more 
prosperity to all. 

Later it may be possible to give some results of 
berry and fruit growing in Washington county, quoting 
actual figures from the farmers’ books. Usually this 
is misleading in a way, for it raises false hopes in the 
breasts of some who may not be constitutionally equip- 
ped to raise products of this kind profitably. It is a 
business just the same as conducting a blacksmith shop 
or bakery—one must know the business in order to 
have success. But the figures will show what is being 
done by those who have made an intensive study oi 
the crops they are interested in, and it may induce 
cthers to study the matter seriously and also profit 
therefrom. 


The Ray-Maling Company, Inc., is making good 
progress, and is doing yeoman service in advertising 
Hillsboro and Washington county to the outside world. 
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THE CAPITAL CITY (WIS.) CANNING CO. READY. 
The Hulberts Build a Fine Plant. 


HEN Wisconsin held its annual meeting in Madi- 

son last fail Mr. Fred Hulbert invited the writer 

to visit the fine plant he was then building just 
outside of that beautiful city. The writer was unable 
to do this, but now Mr. Hulbert writes that his com-- 
pany is fully incorporated, with Fred E. Hulbert presi- 
dent and McBean Hulbert secretary-treasurer, and are 
now doing business. “You may be sure that I am 
mighty glad I did not get in any pea acreage. If you 
have not arranged for your supply of peas for the com- 
ing year, take my advice and do so at once. There will 
not be enough peas canned in Wisconsin to take care of 
the Eastern trade. The packers themselves are only 
just now beginning to know how badly the crops were 
damaged by the last frost, and the early heat and 
drouth did as much damage as the frost.” 

“I have a nice acreage of corn and all new and 
very latest equipment of the Sprague-Sells Co., from 
huskers to the warehouse. The corn was not hurt by 
the frost.” 

Genial “Fred” Hulbert has a host of friends in the 
industry, all of whom will rejoice in his luck, and wish 
him every success in his new plant. 


CANNING SHRIMP ON THE PACIFIC. 


7 E find thefollowing item in a Washington State 
local paper: 

The small town of Haines, on Lynn 
Canal, Washington, is to have a shrimp can- 
nery, and the credit for the new industry 
there is largely due to Dr. Pryor, president 
of the Chamber of Commerce, who has been 
preaching shrimp for many years past. 

The genial doctor’s insistent campaign 
for a shrimp industry at Haines lead to an in- 
vestigation by Earl N. Ohmer, president of 
the Alaska Glacier Sea Food Company. The 
result was satisfactory, and this company is 
already making preparations to install a 
shrimp cannery there. 


CANNING CORN ON THE WEST COAST. 


T has always been thought that corn could not be 

| raised successfully on the Pacifis Coast, at 

least not in sufficient supply to run a cannery. 

A local paper of that section seems to have given the 
answer to this. It recently said: 

Big Acreage of Corn—The Lummi Bay 
Canning Company is planting 100 acres of 
Golden Bantam corn. They are filling the 
rows with Hubbard squash and pumpkins. 

The corn canners would lose a very valuable mar- 
ket if the Coast takes up the practice of canning corn 


BALTIMORE, MD. 
Brokers -Distributors 
CANNED FOODS 
Food Products 
406 Water Street, Corner Custom House Place 
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ANY factors contribute to the sturdiness of WHEELING 
Cans. (1) The special high quality of tin plate which possesses 
an enduring high lustre. (2) Strong seam construction. 
(3) WHEELING Automatic Non-Spill Sealing Machine does 
the job right every time—seals every can air-tight—50 to 60 
per minute. 


Because they are painstakingly manufactured, WHEELING 
Cans are scrupulously clean; they make good all along the 


line—save time and money, give lasting service. Put your 
needs up to WHEELING. 


WHEELING CAN COMPANY 
WHEELING, WEST VIRGINIA 
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CANNING NEWS AND NOTES 


What's doing in all parts of the Country. New firms, 
changes etc. 


Flemingsburg, Ky.—A carload of machinery and fixtures has 
arrived for the new tomato-canning factory. It is now up to the 
growers to have the tomatoes ready when the season opens. It 
has been a very unfavorable season so far, but it is hoped a bad 
beginning will make a good ending, and that a favorable growing 
season and a late fall will make up for the bad start. 


Owensboro, Ky.—The tomato crop in Daviess county this 
year will include about 2,000 acres. A good part of the crop is 
out, and the ground is ready for the remainder, with suitable 
weather. 


Ewing, Ky.—Allen & Law, of Goodview, Va., are to operate 
a tomato cannery here this season. Better than a hundred acres 
have been contracted for at this time at 40c per bushel, delivered 
at the factory. Work on the plant is to begin at once. 


Frankfort, Ohio—Mr. George Hutton, of Circleville, formerly 
of this place, has been promoted to the position of manager of 
the Sears & Nichols Co.’s plant in Greenwood, Ind. 


Dayton, Ohio—L. C. Coy writes that he is interested in 
starting a small cannery here, and wants full information on 
equipment and supplies. 


Elwood, Ind.—Tomato plants by thousands are being re- 
ceived here from Georgia, Louisiana and Arkansas to replace 
those destroyed in the fields by the freeze last week. 

The three canning factories here and the ones at Hobbs, 
Curtisville and Orestes, operated by Elwood men, give growers 
assurance the supply of plants will be adequate. 

Farmers are not hurrying to buy seed corn for replanting, 
as investigation shows that the corn cut off at the ground is 
alive and sprouting. B. H. Leisure, one authority, says little of 
the corn is lost. 


Our advertisizig has made 
DEL MONTE the best known WH 
and most-called-for brand of canned 

fruits and vegetables in America 
‘and thus one of the 
most profitable 


for you to 
handle. 


CALIFORNIA PACKING 


San Francisco 
CORPORATION 
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Middletown, Ind.—Work on a new canning factory at Mid- 
dletown is under way, and it will be in readiness for operation 
the coming season. 

Glenwood, Ind.—Articles of incorporation were filed with the 
Secretary of State by the Glenwood Canning Co., canners of 
tomatoes and by-products, for $30,000 capital stock. Directors 
are: F. T. Ryerson, W. H. Sutherland, T. E. Hamlyn, Edna J. 
Sutherland and §S. S. Fix. 

Princeton, Ind.—The H. J. Heinz Co., of Princeton, has pur- 
chased a lot in Owensville, on the C. & E. I. Ry., near the Teel 
Milling Co., from George M. Hudelson, on which they will erect 
suitable buildings for a receiving station at that place during 
the tomato seasons. 

This will give the company a place where they can put the 
field product as it comes ee the field into railroad cars for 
dispatch to Princeton. 


Logansport, Ind.—Fulton county has suffered much loss as 
a result of recent frosts. The Rochester Canning Co. was one 
of the heavy losers of the county, according to the manager. 
He stated that in his trip over the county after the frost he 
found that what corn was above the ground was ruined, all 
tomato plants were bitten, and it has showed its effect on the 
pea and bean crop. The Rochester Canning Co. has thousands 
of acres in truck over the county. } 

Mt. Vernon, Ind.—A railroad carload of tomato plants, raised 
by the Van Camp Packing Co., here, was shipped out of Mt. Ver- 
non for Indianapolis for growers in that vicinity. Recent freez- 
ing weather in Central Indiana has caused re-planting to be nec- 
essary. 

Columbus, Ind.—The Birk & Birk canning plant, at Ogle- 
ville, near here, was destroyed by fire, with a loss of $10,000. 
It is believed the blaze was of incendiary origin. 

Franklin, Ind.—The Edinburg Canning Co. has just com- 
pleted the drilling of two wells at their plant and started to sink 
the third well. The first well was drilled to depth of 74 feet, and 
water stood in the pipe within 13 feet of the top. The second 
well, only 20 feet from the first well, was drilled to a depth of 
78 feet, and no water was obtained at all in this well. Both wells 
were 10-inch wells, and the peculiar thing about it is that the 
second well was deeper than the first and was a dry hole and only 
20 feet away from the well that produced plenty of water. 


THE KYLER BOXER 


For economical, high quality production, KYLER 
BOXING MACHINES are without equal. 
Their initial low cost, dependable operation and 
freedom from repairs make them the most profitable 
machines of this type ever built. 

KYLER BOXING MACHINES embody time- 
tried and proved principles of construction throughout, 
with working parts that are strong, simple and 
accurate. 

Start today to cut your production costs by using 
KYLER BOXING MACHINES. 


Westminster Machine Works 


WESTMINSTER, MARYLAND 
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Bliss No. 225 Gang Slitter 


‘ 
Over 825 in Service. 
Why? Ask Us 
Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 
Bliss for Machinery 
MAIN OFFICE 
E. W. BLISS CO. BROOKLYN, N. Y., U.S. A. 
OFFICES| Dime Bank Bldg, Cleveland Discount Bldg. Peoples Gas Bids. Oliver Boatmen's Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Natl Bank Bldg 
American Factorics: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
N .379 


Last 
Call 


The time is short—the season close at hand. Do not 
delay further. Order your Catsup Filling Equipment 
now! It will soon be too late to get Kiefer machines— 
and do better work this season at lower cost. 


Remember these features which have proven of great 
advantage, convenience, and economy to catsup packers: 


Filling without slop or waste. 


Each bottle filled perfectly. No filling of cracked, 
! broken or imperfect bottles. 


Nothing to take apart when cleaning. 
Minimum amount of metal contact. 


No perceptible loss in temperature when filling. 


Write us now. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 
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Bloomington, Ind.—The W. R. Rider Co. will erect a new 
plant here at a cost of $30,000 or more. It is understood that 
they will pack other vegetables in addition to tomatoes. 

Mt. Summit, Ind.—A. B. Ayres is erecting a new cannery 
here to be operated this season. Work on the two-story building 
is well under way. 

Crothersville, Ind.—The Rider Packing Co. continues to ex- 
pand. It is now building and has nearly completed a 30x60 
annex for putting up puree and tomato catsup. It is a frame 
structure with cement floor. If the tomato crop is abundant 
this year, it will be a busy place for a few weeks in the late 
summer and early fall. 

Morton, Ill.—The $125,000 canning plant in Morton, erected 
by Dickinson & Co., is progressing rapidly, and it is expected 
that the plant will be ready for packing when the sweet-corn 
crop comes in, about the middle of August. Frank L. Blumen- 
shine is to be the manager of the plant. Twelve hundred acres 
of corn have been contracted for by the Dickinsons. Five hun- 
dired acres have already been planted, and the balance will be 
planted so as to provide for a steady supply of corn after the 
pack starts. Corn will be the only thing packed this year, but 
it is thought that peas and pumpkins will be packed next year. 
All of the seven buildings are now practically completed, except 
the silo. All of the buildings are of brick with the exception 
of the silo, which will be of wood. 

Metamora, Ill.—Most of the pea-canning machinery for the 
Metamora canning factory has arrived and is being put in place. 
The only visible handicap for getting in readiness for the pea 
crop now is the water supply. The wellman has been trying to 
get rid of the fine sand that has been choking up the sand screen 
and preventing a steady and full flow of water. Steps were 
taken to remove the sand screen and attempt to clear the water 
without it. If the water does not come clear after reasonable 
pumping, a large settling tank will probably be employed, into 
which the water will be pumped before it is used. 

New Boston, I1l.—The United Food Co., of Chicago, is erect- 
ing a new factory here. According to present plans, the first 
unit of the canning department will be 60 by 132 feet, with stor- 
age 60 by 75 feet. In addition, there will be 20 pickle tanks 8 
by 16, each having a capacity of 1,000 bushels of pickles; two 


June 15, 1925 


greenhouses, 30 by 200 each; boilerhouse, 30 by 30, housing 300- 
horsepower boiler, and a convenient office. 

The plant is designed to turn out each season a million cans 
of tomatoes, half million cans of pumpkin, 20,000 bushels of 
pickles, and other products in proportion. Cabbage from the 
company’s farms will also be handled. 

Mr. George W. Ziegler is the general manager. 


Hoopeston, Ill.—Walter Trego, secretary and treasurer of the 
Hoopeston Canning Co., was elected a member of the Board of 
Directors of the First National Bank at a special meeting of the 
directors held at the bank recently. 

Mr. Trego will fill the vacancy on the Board of Directors 
caused by the death of Mrs. Lottie L. McFerren. 


Shelby, Mich.—The Thomas-Daggett Co., with canneries at 
Grand Rapids, Coopersville and Hartford, is now in the hands 
of the Michigan Trust Co., as receiver, having a total indebted- 
ness of $394,757.75, of which $210,000 is in bond issue on the 
three plants, with the balance in sundry amounts. The largest 
creditors are various banks, aggregating over $50,000; the Con- 
tinental Can Co., $22,000, and smaller amounts to brokers and 
growers. 


West Plains, Mo.—The Consolidated Canning Co., of West 
Plains, has more than 1,000,000 tomato plants for farmers who 
will grow tomatoes for the canneries in this organization. 


The company has 10 factories in three counties. These can- 
ning factories are located at Gainesville, Elijah, Tecumseh, Dawt, 
Dora and Bakersfield, in Ozark county; Lebo, Grimmet and Pot- 
tersville, in Howell county, and Thomasville, in Oregon county. 
All of the factories will be in operation this summer for the first 
time. 


The canning factory at Pottersville will be in charge of 
Wiley Wilkerson and Joe Shook, both of Conway, who are now 
getting ready to put up the building and install the necessary 
machinery. 


John T. Henry, of Lebo, will be manager of the Lebo can- 
nery. Jesse Byers, merchant, at Grimmet, will be in charge of 
the Grimmet canning factory. The building for this factory is 
now under course of construction just opposite the Grimmet store 


601-7 S. Caroline St., 


STEVENSON & CO., Inc. 


Machinery 
Made 
To Order 


BALTIMORE, MD. 
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future. 
141st year. 


Established 1784 


LANDRETH’S SEEDS 


When you think of Seeds, think of Landreth, either for spot or for 
We are the oldest Seed House in America, this being our’ 
If we had not given good seeds, good attention to 
business, and fair prices, we would not have existed so long. Write 
us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


BRISTOL, PA. 
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Use 
Virginia Cans 
For Best Results 


Service First--Quality Always 


VIRGINIA CAN COMPANY 


ROANOKE, VIRGINIA 


LOOKOUT 


Coal-Burning Boilers 


are designed especially for the 
Canners, Preservers, Picklers, and Orchardists. 


LOOKOUT Boilers are economical of operation, requiring 
about five pounds of coal per horse-power per hour They 


burn coke equally as well, which enable them to comply 
with smoke ordinances. 


LOOKOUT Boilers steam quickly and hold a Jarge quantity 
of dry steam at high pressure, no delay in waiting for steam 
to be generated. 


LOOKOUT Boilers have a: fire-box surrounded by water, 
therefore practically all the heat in the fuel is used for the 
generation of steam. 


LOOKOUT Boilers require the minimum cof attention. A 
fusible plug located in a tube insures safety from lcw water. 


‘LOOKOUT Boilers can be equipped, when requested, with 
a water coil which can be connected to a hot water storage 
tank and used to supply hot water for general purposes. 


LOOKOUT Boilers enable you to increase your quantity 
and improve the quality of your finished products. 


If you want satisfaction, insist that your boiler have the 
monogram iLOak 07 | on the fire and ash door castings. 


anne 


| 


| 


1% H.P.to 50 H. P. 


See that your dealer specifies Doak seq} Boilers when you 
place your orders with him. 

None genuine without the monogram. 

Write to your Dealer for additional information. 

We make shipment from our stock upon receipt of order. 


LOOKOUT BOILER & MFG. CO, Chattanooga, Tenn., U.S.A. 
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and postoffice. Local parties will have charge of all the other 
canneries. 


John H. Case, of Marshfield, is president of the company. 
REPORT OF THE CANNERS’ CONFERENCE 
COMMITTEE. 


By Arthur P. Williams, Chairman, before the National 
Wholesale Grocers Association, January 9th. 


Y OUR Conference Committee begs to report an ac- 


tive year’s work during: 1924 and 1925. Following 

the adjustment of the “swell” problem making it 
possible for wholesale grocers to make immediate cash 
allowances to their customers for spoiled tins, saving 
the expense of bringing these swells back to their ware- 
houses and through their receiving departments, the 
Conference Committee have been collecting all possible 
available information as to the actual results of the per- 
centage allowance plan. We are glad to report that the 
consensus of opinion is that the plan itself is proving of 
benefit to our business in simplifying our transactions 
with our customers and making toward a better feeling 
between our members and their customers. 

Naturally, the first question that comes up is 
whether the allowances of one-half and one-quarter per 
cent as recommended by distributors and canners have 
proven satisfactory to the wholesale grocery trade. In 
answer to this, we might say there is a wide variation 
in the reports ‘that we have received; but we expected 
there would be such a variation. The care with which 
some canners handle their factories and their manufac- 
turing process tends to reduce their swells to lower fig- 
ures than in the cases of others who are not quite so 
careful or who may take some chances in their methods 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the late-t  improve- 
ments. 


Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
&Sons Company | 


OFFICE: 


2639 Boston Street 
wo -KS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE mp, | 
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of process. The experience of my house has been in the 
actual account that we have kept of the amount re- 
ceived from canners in percentage allowance and the 
actual amount allowed to our customers, that there has 
been a loss to us. Nevertheless, the Chairman of your 
Committee is just as enthusiastic over the benefit of 
the plan as he was two years ago, when the matter was 
first brought into conference, because he realizes that 
he is saving, in his return goods department, a very 
large expense. When the old system was in effect it 
was not only swelled tins that were returned by cus- 
tomers. There was a tendency on the part of some 
dealers to gather together all kinds of old merchandise, 
and, at the time he was returning the swells, to include 
with them a lot of other items which were not properly 
returnable. These practices invariably caused dis- 
putes, expense and serious annoyances. They aroused 
bad feeling. The percentage plan has, to a very large 
extent, relieved us of these, and has improved our gen- 
eral business. 


One other question which has been brought up by 
members of our Association. We have been asked to 
clarify the definition of ‘““Normal’” Swells. It was the 
unanimous opinion cf all in the conferences that “Ab- 
normal” Swells are more than double the percentages 
recommended by both canners and distributors. 


Your Comm'‘‘tee strongly endorses the general 
principle of simplification of containers for canned 
foods in the best interests of economy and efficiency, 
and believes thet such s mplification will reduce the 
cost of canned foods fo the consumer and also will tend 
to improve the quality through uniformity. 


Have you tried: putting recipes 
on your labeles? Help the 
housewife to enjoy your pro- 
duct. 


thographers 
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A Wise Precaution 


the Canning season your 
responsibility te your stockholders, 


your creditors, your growers and your 
community, is greater than at any other 
time. 


Every increase in your values adds to 
your responsibility. These interests 
ought not to be jeopardized. You can- 
not safeguard them properly without 
adequate fire insurance. 


Keep a close check on your values. 
Protect them at once. Insure with 


Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 


where for seventeen years the cost has 
averaged $6.28 per thousand less than the 
customary insurance company premiums. 


Seventeen years of study and experience 
and an understanding of the Canners’ 
needs are behind every policy that goes 
out from this office. 


Send your requirements to 


Lansing B. Warner Inc. 
155 East Superior Street 
Chicago, Illinois. 
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Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 
The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Com, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 
The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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EVERY CANNER 


Who uses Corrugated or Solid Fibre Shipping Containers 


SHOULD HAVE 


= 


Patented 


Nov. 5, 1918 Se 


THE LIGHTNING BOX SEALER 


It Speeds up Production. 

It Insures Securely Sealed Containers. 

It does the work at One-third the Cost. 

It’s cost of installation is small, and 

It quickly returns that cost in Labor Saved. 

It will Save its cost to you this Season. 

It requires but one operator to serve a large cannery. 
It Gives the Maximum of Service, because 

It is Practical. Because of its Efficiency. 

It is Used Everywhere. GET YOURS NOW. 


IMMEDIATE DELIVERY 
—— FROM — 


A. K. ROBINS & COMPANY, Inc. 


EASTERN REPRESENTATIVE 


BALTIMORE, MARYLAND 


— Or From — 


McSTAY MACHINE COMPANY 


Manufacturers 
3036 East Sth Street, Los Angeles, U, S. A, 


| 


| 

. 
: 


June 15, 1925 


Robins Offers Another Opportunity For The Canner 


A. K. ROBINS & CO. Inc., 


S: 


THE CANNING TRADE 


One of the largest and most up-to-date canning plants in the East has dis- 
continued business. We purchased the entire mechanical equipment, con- 
sisting of approximately fifteen carloads of canning machinery, most of 
which is up-to-date and in first class condition. 


We enumerate the machinery unsold as of Monday, May 11th. Wire, write or 
telephone in event of your being interested injany of the following items:— 


Process Crates 
Open Process Kettles 
40x72” Process Retorts 
Zastrow Cranes 
Crates Covers 
Canning Factory Chairs 
Wood Packing or Filling Tables 
Haller Washer 
Wood Tubs 
Sprague Syrupers 
M &S Filler 
No. 12 Disc Exhausters 
Lot Pans 
Lot Buckets 
Spinach Washer 
Let of practically new 14” width Ball Bearing 
Roller Conveyor. 
Jeffrey Tomato Peeling Table 
Jeffrey Tomato Washer 
Remington Washer 
Superior Washer 
Small Remington Washer 


Cyclone Pulp Machine 
Lot & bu. Baskets 


Pea Hulling Machines 

25 H.P. Vertical Engine 
40” Pea Graders and Sieves 
Doz. Wire Baskets 

150 gallon Copper Kettles 
Pineapple Corers 

Pineapple Slicers 


Pineapple Graters 

Lot of Wheel Barrows 

Chain for Remington Scalder 

Kem Finisher 

16 ft. Oyster Boxes 

24 ft. Oyster. Box with all track 

Lot of 52 Oyster Cars, with transfer platforms 
Approximate 20 H. P. Honzontal Engine 
Wood Pea Elevators 

Burt Labeling Machines 

No. 3 Hammond Labeler 

Diagram Stencil Cutter 

Boxing Machine 

Right Angle Drive 

Apple Peelers and Corers 

Peach Slicers 

Cherry Pitter 

Reeves Variable Pulleys 

Wood Pulp Tanks and Coils 

Steam Traps 

Tomato Washers 

Cooler. 

Sprague-Lowe Pulp Finisher 

Sprague Lowe Pulper 

Worthington Steam Pumps 

or more Assorted Trucks 

Tomato Steamer 

Cuykendall Corn Mixer 

Sprague No. 5 Corn Cutter 
Anderson-Barngrover Cooker for No. | cans 
Anderson-Barngrover Cooler for No. | cans 


Any of the above equipment that may require rebuilding will be given attention in our own 
factory; therefore every piece offered is guaranted to be in first-class condition. 

We manufacture canning machinery, having 52,000 square feet of space for manufacturing 
purposes, and should you be in the market for any canning equipment not enumerated 
above, will be glad of the opportunity to quote on your requirements. Write for catalogue. 


ROBERT A. SINDALL, President & Treasurer 


Lombard & Concord Sts., BALTIMORE MD. 


HARRY R. STRANSBURY, Vice-President 


The AYARS NEW PERFECTION PEA FILLER and the AYARS UNIVERSAL TOMATO 
AND CUT BEAN FILLERS are the only practical machines of the kind on the market. May 
we quote you on same. Can make shipment in time for the coming season if orders are received 
promptly. Write us for information regarding the Ayars Beet Grading Machine. 

We offer subject to price sale, one practically new 104 caqacity Jeffrey Tomato Peeling Table. Are 


you interested? 
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Now, just a few words in reference to our discus- 
sions on the National Canned Foods Advertising Cam- 
paign. 

It has been evident to a great many of our mem- 
bers that the sale of canned foods has not increased in 
proportion to the increase of population nor to the nor- 
mal increase in food consumption. This is evidenced by 
the fact that the pack of canned corn and canned to- 
matoes, two heavy staples, has been less than the pre- 
vious ten years average, and while this drop in pack 
and sale has been offset by increases in certain other 
lines, yet the condition of the canned foods market is 
not thoroughly healthy. The per capita consumption 
is far below what should be reasonably expected. 

But when families working in canning factories 
are properly encouraged to buy canned foods from 
their factories these families will consume very large 
quantities of canned foods. This is not due entirely 
to the fact that they buy them at reduced prices, but 
it is because they know, through their familiarity with 
the processes at the factory, that the foods which they 
send to their homes are pure and wholesome. 

With a 12,000,000 case pack of corn or tomatoes, 
this means that there is a consumption of about one 
and three-quarter cans per person per annum. This, 
as you can well realize, is an extremely small figure as 
compared with the possibilities of consumption of 
these two staples. And, unfortunately, the consump- 
tion is not increasing. 

Our members, therefore, feel that if the story of 
the wholesomeness and the purity of canned foods can 
be brought directly to the consumers through intelli- 
gent advertising, just as it is known to the factory and 
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cannery employes, it would revolutionize the sale and 
distribution of canned foods. Furthermore, there is a 
much more vigorous distribution of fresh produce 
backed by advertising. This is proving serious to the 
sale of canned foods in the larger centers. 


For these reasons, the canners and distributors 
have had several conferences, and are suggesting the 
information of a Canned Foods Foundation to devote 
its time strictly to the business of raising funds for 
advertising the merits of canned foods continuously. 
It is the ambitious desire of the founders of this organ- 
ization to give it a national character; to have it found- 
ed by individuals interested in the manufacture and 
distribution of canned foods who shall become charter 
members, and then to make this Canned Foods Founda- 
tion a real foundation, in fact as well as name. Once 
this foundation is organized and our people are edu- 
cated in the use of canned foods backed by endorsement 
of federal and state officials as to wholesomeness, econ- 
omy and convenience, I believe the sales of canned 
foods will increase greatly. 


Committees have been formed already by the Na- 
tional Association of Retail Grocers, the National Food 
Brokers Association, the National Wholesale Grocers 
Association and the National Canners Association. 
Other committees are in process of formation and a 
meeting will be shortly held to start actively the Can- 
ned Foods Foundation. 

Committee—R. A. Horr, C. E. Wilcox, H. C. Gard- 
ner, William Weideman, George A. Jones, S. W. See- 
man, J. S. Smart, Thomas W. Balfe, A. J. Falk, A. W. 
Oakford. 


Zastrow Hydraulic, Steam Impelled 


Circle Crane, radius up to 18 ft. sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’’ x 72”’ and other 


ZASTROW MACHINE COo., Inc. 


Process Crates, Standard 3, 4& 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 
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THE INDIANA KERN FINISHER 


All metal. Satisfies the most exacting demands of 
any packer. Is of sanitary construction through- 
out. Monel Metal used onthe screen, under pan, 
and hood. Shaft of Tobin Bronze. Supplied 
with packing gland. A special washout plug is 
also now a part, with other added features. Has 
an increased capacity of 35% 


Kook-More Koils 

Indiana Pulpers 

Indiana No. 10 Fillers 
Tomato Washers 

Spice Buckets 

Enameled Lined Pipe 
Enameled Pails & Pans 
Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Steam Crosses 

Fire Pots 

Steel Stools 

Pulp & Catsup Pumps 

Wood & Steel Tanks 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 


Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


Save Money by Spending It! 


Many times the best way to 
save money is to spend it. 
The best way to save tomato 


pulp or puree is to install a 
good filler. 


A-B Economy syrupers are designed to 
handle tomato products satisfactorily. 
No flow-back from valve; no sloppy filling 


of cans. All cans are filled to the same 
height. 


A greater flow into the can is permitted by 
larger openings in the valve and perfect 
control of the fill is had at all times. 


Note: There is still time to get a 
filler for this season’s pack. 

Pool car shipments direct from 
factory to Chicago or Baltimore. 


Write our nearest office today. 


“A-B COOKERS GUARANTEE 
UNIFORM PRODUCTS AND QUALITY” 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Central Western Office: 844 Rush Street, Chicago 


Eastern Sales Representative 


S.O. RANDALL’S SON 419 Marine Bank Bldg. 
Baltimore, Md. 
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REPORT OF CANNED FOODS WEEK COMMITTEE. 


By Leslie Lieber, Chairman, before National Whole- 
sale Grocers Association, June 9th. 


OUR committee is very pleased to report that the 
y 1924 fall campaign during National Canned Foods 
week was successful. 


The measure of the success in individual mar- 
kets depends entirely on the organization, time 
and effort, as well as the money spent in national activ- 
ities during this week. Those markets which organized 
their forces and got behind the campaign whole-heart- 
edly and intelligently received excellent results, and as 
the activities in this campaign were upon a broader 
scale than heretofore, it is evident that much good was 
accomplished in the way of educational propaganda to 
promote the greater use of canned foods in addition to 
increasing sales. 


Your committee this year made a much greater ef- 
fort to cover the country in the way of organizing its 
forces to tie into the national activities by not only se- 
suring chairmanship for the principal markets, but to 
organize the interior markets, something that had not 
been done heretofore, and in this respect your commit- 
tee is pleased to report that they were successful in se- 
curing actual acceptances from 154 wholesale grocers to 
act as principal chairmen, and these chairmen in turn 
appointed sub-chairmen in 109 markets, making a total 
of 263 chairmen. 


In securing acceptances for the chairmanships your 
committee sent out a series of bulletins fully informing 
the chairmen of their duties with suggestions as to or- 
ganization, and fully informing them of the scope and 
purpose of the campaign. In addition to the above, 
your committee co-operated with the National Canners 
Association’s Canned Foods Week Committee and other 
national organizations, and allocation was made to all 
markets of the free advertising material supplied by the 
National Canners Association’s Canned Foods Week 
Committee. 


Following the campaign your committee forwarded 
to the chairmen a questionnaire containing eight ques- 
tions. Of the 154 principal chairmen appointed and ac- 
tually accepting, replies were received from 119. In 
summing up this report from the chairmen it is very 
clearly shown that Canned Foods Week was very suc- 
cessful, and that wholesalers and retailers were to a 
great extent active, and that in many markets local or- 
—-* were perfected to secure the maximum re- 
sults. 


This report shows that a sum of $16,150 was raised 
to be used in advertising and other forms of activity to 
tie into the campaign. The report further shows that 
245 canners contributed $6,730.50 in the various mar- 
kets; that the highest contribution from any canner was 
$272.50, distributed in the various markets, and the 
lowest contribution $1. 


Inasmuch as during 1924 there were two Canned 
Foods Week campaigns, it is well here to review the 
change in the time and to make some commen? in ref- 
erence to the contributions and the method adopted 
following the meeting in Chicago in July, 1924, of repre- 
sentatives of the various food trade organizations. 


It was determined that the fall of the year was the 
logical time for a Canned Foods Week campaign instead 
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of the spring, due to the fact that fuiures woud be 
available for distribution at that time and it would en- 
able the retailer to more readily move his stocks into | 
consumption. There was also the consideration at that 
time of additional financial help from the canners dur- 
‘ing the campaign. 


The results, of course, of the joint appeal were not 
as desirable'as was hoped for but taking under consid- 
eration that this was the first effort made to secure 
these contributions and the measure of the success this 
year, it seems practically certain that the canners will 
realize the benefits they will derive by supporting this 
co-operative movement in promoting the sale of canned 
foods; at least, there ought not to be any hesitancy on 
the part of any canner to make these contributions 
when he considers the fact that the wholesale grocers, 
brokers and others have not only matched his dollar 
twice, but have put their time and energy into the cam- 
paign to promote the sale of canned foods. 


Your committee feels that the previous activities 
to carry forward a National Canned Foods Week cam- 
paign yearly has been productive of much good and that 
the experience gained in the previous campaigns has 
been indicative of the necessity to bring about much 
greater co-operation by the entire industry, additional 
financial support from the canners, more co-operation 
from the wholesale grocers and retailers, continued sup- 
port by wholesale food brokers and others who have 
been untiring in their efforts to further this campaign, 
and if this support and the same intelligent co-operation 
is given in the future campaigns it is bound to bring 
much greater and lasting benefits to the entire industry. 


LEWIS CUTTER 


Beans, Okra, Celery, Rhubarb 


Attention, Mr. Canner:- If your cutter does not cut old and 
stringy beans clean, then you should have a Lewis 
Cutter, which cuts perfectly. 

We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 

Testers for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 
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“We le excel 3 
of Artigtie ite rit 


Ask for our Superior Line for your <a Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Va > 


HAMACHEK IDEAL VINERS 


Of all of the mechanical equipment used in a 
pea cannery none is as important as the pea 
hulling equipment. The equipment that saves 
Peas, reduces breakage and permits the satis- 
factory hulling of peas when in sucha state of 
maturity as to produce quality canned peas is of 
utmost importance. For this reason, Frank 
Hamachek Ideal Green Pea Hulling Machinery 
is playing a very important part inthe production 
of canned peas. 


Frank Hamachek Machine Co. Inc., Kewaunee, Wis. 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE—Tomato canners; let us quote you on our 
Tomato Peeling System; Peeling by Weight and Quality; 
Eliminate your Peelers cutting up your Tomatoes, and pay 
them according to their work. 

Frank M. Wright Co,, Olean, N. Y. 


FOR SALE—Locomotive Type Boilers. 

80 H. P., 100 lb. 

85 H. P. A. S. M. E., 150 lb. 

80 H. P. on wheels, A. S. M. E., 125 lb., New 

2-125 H. P. A. S. M. E., 125 Ib. 

4-125 H. P. Ames Empire A. S. M. E., 125 lb. 

Upright Boilers, new and used, almost every size, 
from 4 to 100 H. P. 

LOUIS A. TARR, INC., N. W. corner Sharp and 
Conway streets, Baltimore, Md. 


FOR SALE—One 4-sieve Sinclair-Scott Colossus 
Pea Grader; used one season. Bargain price if sold at 
once. Box A-1321, care The Canning Trade. 


FOR SALE— 

One Lye Peach Peeling Scalder and Washer, with 
preliminary Washer. Equipment practically new, as 
used few days for an experiment. Can make imme- 
diate shipment. Box A-1323, care The Canning Tade. 


FOR SALE—Steam Boxes, Vance & Baker Standard, 
overhauled, first class condition, price low. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 


FOR SALE—Cheap. One Sprague Model M 1900 
left-hand Corn Cutter in good second hand condition. 
$50.00 or best offer. 


Chas. G. Summers Jr. Ine., New Freedom, Pa. 


FOR SALE—Seyeral thousand feet Gravity Roller Ball 
Bearing Conveyor in 14 and 26 inch widths. Also Curved 
Sections. 

A. K. Robins & Co., Inc., Lombard & Concord Sts., 
Baltimore, Md. 


FOR SALE—One style G. Wonder Cooker, adjustable 
type for 2s and 3s, end discharge. Machine holds 266 
cans, capacity No. 3 Tomatoes, 8 minute cook, 33 cans per 
minute, No. 2 Tomatoes, 7 Minute cook, 38 cans per minute. 

Address Box A-1334 care of The Canning Trade. 


FOR SALE— 
1—Six Pocket M. & S. Corn Cooker Filler. 
1—Four Pocket M. & S. Corn Cooker Filler. 
1—M. & §. Filler only. 
1—Cuykendall Mixer. 
1—M. & Silker. 
2—Sprague Continuous Tomato Steamers, 
2—Sprague Metallic Picking Tables. 
1—Invincible Pea Cleaner and Picking Table. 
1—Kar] Kiefer Double Pump Filler. 
1—Elgin Filler, 6 to 32 oz. capacity. 
1—Peerless Tomato Washer. 
1—Knapp Labeler, for No. 2 cans and smaller. 
2—Burt Labelers, adjustable type. 
2—Burt Boxers for No. 1 cans. 
7—Process Crate Trucks. 
1—Ayars Wood Type Paddle Wheel Washer. 
4—40 x 60 Open Kettles. 
18—3 tier Crates. 
1—Murrill & Kiezer Tomato Skin Pump. 
2—Morral Single Huskers. 
1—No. 2 Townsend Bean Cutter. 
1—No. 6 Peerless Exhauster. 
1—Urschel Goosberry Snipper. 
All the above equipment in Al condition. Write, 
wire or phone us for prices. 
Canning Machinery Exchange. 
Baltimore, Md. 


FOR SALE—1 No. 12 Mount Gilead Cider Press. 
1 Farquhar Cider Press. 
10 Coons Mabbitt Parers. 
37 Tinned Slat Crates 32’’ x 10”’ 
a number of tables, pratically new for peeling or slicing 
ruit. 


Thomas & Co., Frederick, Md. 


FOR SALE—Spiral Corn Conveyors, 28 ft. R. H., 34 ft. 
L. H., 9 inch size. 2 Morral Double Huskers. 2 Taber 
Rotary Pulp or Corn Pumps. 

Address Box A-1337 care of The Canning Trade. 


FOR SALE—Hansen Pea Filler, first-class condition in 
every way. Lock Box A, Bridgeville, Delaware. 


FOR SALE—One Bucklin’s Cyclone Pulp Machine, 
new, never been used. Price $110.00. 
Fredonia Preserving Co., Silver Creek, N. Y. 


FOR SALE — 


1 Sinclair-Scott Nested Pea Grader 
1 80 Station Jeffrey Peeling Table, complete. 
Address Box A-1329 care of The Canning Trade. 


FOR SALE—Colossus Grader, two Sections, with five 
screens as follows: 
2 New Screens 30-64 
1 New Screen 28-64 
1 Used Screen 28-64 
1 Used Screen 36-64 
John H. Dulany & Son, Fruitland, Md. 
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FOR SALE—Large stock of practically new canning 
machinery at bargain prices. Advise us what you want — 
we will save you money. 


Address Box A-1333 care of The Canning Trade. 
76 
FOR SALE—40 H. P. Upright Boiler, with No. 8 gauge 
steel stack, without grates, $350.00 — 
25 ft. Angle Iron Water Tank Tower with ladder, $100.00. 
Dunning & Boschert all-bronze Apple Grader, $100.00. 
Two sets Budd Patented Grates, with depression plates, for 
150 H. P. 72 x 18 Horizontal Tubular Boiler. 
All f.0.b. Seaford; in good condition. 

Greenabaum Bros., Inc., Seaford, Del. 
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WANTED—Two Single Rotary Tomato Fillers, and 
one small Monitor Tomato Scalder, for cash. 


Address Box A-1330 care of The Canning Trade. 


For Sale—Seed 


FOR SALE— Quantity of Country Gentlemen Corn. 
High germination. 


Kemp Bros. Packing Co., Frankfort, Ind. 
FOR SALE—50 bu. Giant Stringless Green Pod Beans, 


Leonard Seed Co’s growing. 18¢ per lb. f. o. b. Bel Air, 
Md. Hickory Packing Co., Bel Air, Md. 


FOR SALE— 
1 Ermold bottle !abeler (body labels and neck bands), 
equiped with A. C. motor. 
1 World labeler (body labels) A. C. motor. 
4 Sets Fields cooking coils, with traps. 
3 14-tube Haller rotary catsup fillers. Style E. 
3 Automatic handycappers. 
2 Hand-feed Goldy cappers, Type H. A. 
1 Gallon jug closing machine, hand power. 


Address Garrahan Canning Co., Bloomsburg, Pa, 


FOR SALE 


E. W. Bliss Company No. 15 Double Seamer complete 
with countershafts; used but a few days. Price $500.00 
f.o.b. car Milwaukee. Have no need of this machine. 


Eline’s, Milwaukee, Wis. 


FOR SALE—One No. 3 Monitor Re-cleaner, used three 
seasons. 


Fruit Belt Preserving Co., East Williamson, N. Y. 


Machinery—Wanted 


WANTED— 


One No. 7 Sprague Silker 
One No. 10 Ayars Plunger Liquid Filler 
5 40x72 Retorts 
30 4 tier crates 
Box A-1328 care of The Canning Trade. 


WANTED— 
1 Jeffrey or Link Belt Peeling Table for 100 Peelers. 
4 500 Gallon. Tanks and Coils. 
3 250 gallon Copper Jacketed Kettles. 
2 Boxers for No. 1 cans. 
Address Box A-1331 care of The Canning Trade. 


WANTED—1 Used double tomato filler or 2 used 
single tomato fillers. 
A. K. Robins & Co. Ine., Lombard and Concord Sts., 
Baltimore, Md. 


WANTED—A second hand Ayars Single Rotary Tom- 
ato Filler. State how long in use and best price. 
Address Box A-1335 care of TheCanning Trade. 


WANTED—Morral Single Corn Huskers. Six Open 
Retorts 29 x 48 or 29 x 60 and one Steam Crane. State how 
long in use and best price. 

Address Box A-1336 care of The Canning Trade. 


FOR SALE—About 18 bushels Shoe Peg Sugar Corn 
Seed testing 93% germination. 


Harry T. Preston, 317 S. Union Ave., Havre De Grace, 
Md. 


FOR SALE—1000 lbs. 1924 crop Narrow Grain Corn 
Seed, 95% germination, 35 cents. 
Mason Canning Co., Union Central Bldg., Cincinnati, Ohio. 


TOMATO PLANTS FOR SALE 
Grown in Demonstration Seed-Bed at Milford, Dela- 
ware under supervision of Delaware College Extension Ser- 
vice and County Agents of Kent and Sussex Counties Dela- 
aware. 
PLANTS STRONG AND HUSKY. 
Greater Baltimore or Clark’s Special $1.00 per thousand. 
Radebaugh’s Special $1.50 per thousand. 
Delivered to your truck at Milford, Delaware, Apply to 
George H. Draper, Jr, 
F. A. Torsch, 
Milford, Delaware. 


Wanted---Miscellancous 


WANTED—60,000 cases Peas, best extra standard 
quality, No. 3 sieve, 1925 pack, for prompt shipment. 
State quantity to offer and best price. 

R. M. Messick & Sons, Easton, Md. 


CANNERY WANTED—Crystal City, Texas, offers 
splendid opportunity for Canning Plant location. Cheap 
labor---good water---cheap fuel---abundance of vegetables 
grown under irrigation---ideal climate. 

Write Secretary, Chamber of Commerce, Crystal City, Texas 


For Sale—Factories 


FOR SALE—Perry Fruit Farm consisting of 120 acres 
and canning factory equipped for Cherries, Fruits, and As- 
paragus, located on improved state road, 10 miles from the 
city of Syracuse, 1 mile from village of Manlius. 3000 feet 
frontage on main highway. 5 houses, 3 large barns, fruit 
house, 2 warehouses, and other buildings. 9,000 Cherry 


trees, 1,000 Apple trees, 400 Pear trees, and other fruits. 
5 acres Asparagus. 


O. H. Perry & Son, Manlius, N. Y. 
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EMPLOYMENT EXCHANGE , CAN PRICES 


Help Wanted 


WANTED-—A strong nationally known manufacturer wants to 
employ at technically trained man of about thirty years with some 
knowledge of the food packing business. One with some chemical, 

4 mechanical and commecrcial experience preferred. Good future. 
oe Address Box B- 1327 care of The Canning Trade. 


WANTED—A man who understands how tomanufacture Cats- 
up, Chili Sauce and Soups. 
Address Box B-1332 care of The Canning Trade. 
: oi A reference book for every buyer, broker, 
z WANTED—Competent man to operate Closing Machine. Will salesman or distributor of Canned Foods 


pay good wages to right part, send reference. isnaeene 
Address J. T. Handy & Co., Crisfield, Md. 


ESTABLISHED I856 


PHIL. EMRICH, 2 


AVE you a copy? A letter addressed to 
MANUFACTURER 

. Room 1358, 120 Broadway, New York 
CANNERS'*° PACKERS = City, will bring one to you promptly. 
KNIVES -A “AND C C 
American Can Company 


CANNED GOODS EXCHANGE 
YEAR 1925-1926 


OFFICERS 
President, C. Burnet Torsch. 
Vice-President, J. Newman Numsen. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 
COMMITTEES 
Executive Committee, Wm. H. Killian (Chairman), 


Benjamin Hamburger, W. E. 
Lamble, John S. Gibbs, Jr., C. 
J. Schenkel, Edw. A. Kerr, ios 
O. Langrall. 
Arbitration Committee, Wm. F. Assau, F. A. Curry, H. 
: Fleming, J. W. Schall, Chris. 
Grecht, Herbert C. Roberts. 

Commerce Committee, D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G, Stewart Hen- 
derson. 

Legislation Committee, C. Burnet Torsch, Preston 

- Webster, Albert T. Myer, W. 

E. Robinson, Geo. T. Phillips, 
Thos. L. North, W. G. Winter- 
bottom. 

Claims Committee, Hampton Steele, Leroy Lang- 
rall, Jos. M. Zoller, H. H. Ma- 
hool, F. W. Wagner. 

Brokers Committee, Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts, J. A. Killian, 
Herbert Hampton. 

Agriculture Committee, F. A. Torsch, Wm. Silver, H. 
P. Strasbaugh, Jos. N. Shriver, 
S. J. Ady, o W. Feeser, Col. - 
A. Phillips, V. Stockham. 

Hospitality Committee, R. A. Simaall: ‘Herbert Randall, GREEN PE A VINERS 
a Gamse, H. W. Krebs, 

ohn 


May, Richard Dorsey, 


Carl Cooling, Geo. C. Sauter, Viner Feeders 
Robert Rouse, Henry Doeller, 
Jr... Jas. F. Cole, E, Everett Under Carrier Separators 
Publicity Committee, Arthur I. Judge, Baw. A. Kerr, “Ask the men who use them.” 
‘has. G. Summers, Jr. TT 
Counsel Cc. John Beeuwkes. CHISHOLM-SCO Co., 


Chemist Leroy Strasburger. 387 E. Broad St, Columbus, Ohio. 
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THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
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general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Canned Vegetables 


*—(Callfornia Standard, No. 3:85 4.75 
to. N.Y. California, No. Balto. N. Y. 
White Mam., Peeled, No. IF. 0. B. Factory basis Extra Stds. 
Green oth, No. 3.35 SUCCOTASH? Seconds, No. 3, in Water....... Out 
White, No. Out Balto. Standards, No. 8, in Water..... 1-00 . 
oom Large, ae at No. 2 3.30 Green Corn, Green Limas...... Out 1.60 Standards, No. 3, in ee 1.50 1.60 
reen, M hed 3.95 With Dry Beans, No. 1.60 1.45 Extra Stds., No. 3, in Syrup.... 1.60 1.75 
3.10 Maine, No. 2 Out 1.60 PINEAPPLE® 
No. Now Werk LTS Steet, No. 3... 2.00 Out 
Green, Small, No. 2%.....-..6. Out 3.05 ama, Grated, No. 2. 2.00 Ou 
Tips, White, Mam., No. 1 sqa.. 3.75 3.75 Bahama Grated, Ex. Ou 
ripe. Small, No. 2, o. b. eounty. Out Hawaii, Sliced, Extra, No Out 230 
Tips, Green, Small, No. 1 sq... 3.35 3.30 Standard, No. 2%, fro. be Balto. Out 2.30 Hawaii Sliced Standard, No. 2% Out 2.20 
BAKED BEANS+ Standard, No. 3, f. o. b. County 2.20 eeee Hawaii Sliecd, Extra, No. 3.... Out 2.25 
Plai N 1 65 70 Standard, No. 9 = Hawaii Sliced, Standard, ag Out 2.25 
ain, oO. Standard, No. 10, f.0.b Gounty 6.00 Hawaii Grated, Out 2.00 
Plain, NO. 1.00 1.10 TOMATOESt Shredded, Syrup, No. Out 
Crushed, Extra, No. 10.......+. 9.25 9.75 
Fancy, No. 10, f-0.b. Baltimore. Out Out Eastern Pie, 
Jersey. No.1 t.o.b. tory...... Out Eastern Pie, Water, No. 10..... 2.50 
BEANSt Std., No. 10, 4:40 5.25 Porto Rico, No. 4.00... 
String, Standard Green, No. 2.. .90  .... PLUMSt 
String, Standard Green, No. Jersey, No. 3, “County... 
String, Stand. Cut Ex. Std., No. 3, £.0.b. Balto... 1.60 1.75 
Stringless, Standard, No. 2..... 1.00 .... Standard No. 3, f.0.b. Baltimore 1.45 1.6 ater, No. 10..... 
Stringless, Standard, No. 10........ .... Standard, No. 8, f.0.b. County.. 1.40 Black, Water, No. 
White Wax, Standard Seconds, No. 8, f.0.b. Baltimore Black NG. 1.2. 
White, Wax, No. 10.. .... 1.20 Standard 2s, f. Baltimore.. 1.20 » Syrup, No. 1..... eee 
Limas, Hixtras, No. Out Standard, No. b. 95 R 
Limas, Standards, No. ---. Seconds, No. 2, o.b. Baltimore. Black, Water 
imag, Soaked, No. Standard Qs, f.0.b. Baltimore. Oui Red, “Water, 
% 1. Standard 1s, f.o.b. Baltimore... .75 -80 ack, Syrup, No. 2............. 2.35 2.45 
BEETS? Standard 1s, f.o.b. County.... Out .80 Red. 
Small, Whole, No. Qut TOMATO PUREE ed, Water, No. 9.25 9.50 
Standard, Whole, No. Out .... STRAWBERRIES$ 
Large, Whole No. Out td., No. 10, b. Baltimore.. 3.75 4.25 Extra 
Gy Standard No. 1 Trimmings..... -10 Preserved, 200 210 
CORNt Canned Fruits Extra, NO. 1-95 2.15 
Std. Everg’n, No. 3, b. Balt. ..... Out APPLES? 
Std. Evergreen, No. 3, .£0.b.Co.... Maine, No. 10 4.25 
Std. Shoepeg, No. 3, f.o.b. Co.. 1.40 1.60 Mic le 425 Standard, 1.00 1.15 
Std. Shoepeg, No. 2, f.0.b. Balt.. 1.50 Out New 4.30 
Ex. Std. Sh’peg, No. 2, f.0.b. Co. 1.45 1.70 be Can 
vonty Shoepeg, f.0.b. factory. Out 1.75 Pa., No. 10, f.0.b. Baltimore.. 4.00 4.15 ned Fish 
Std. Crushed, No. 2, Bal re. 1.50 1.60 Md:, No 10, f.0.b. Baltimore...... Out HERRING ROE® 
Std. Crushed, No. 2, f o. b. Co. Out 1.60 APRICOTS* Standard, No. 2 
Extra Std. Crushed, f.o.b. Co... Out 1.65 California Choice, No. 3 5 a » No. 2, Factory, 18 02. 1.75 1.35 
Ex, St. Cr’d, No, 3, t.0.b. Balto. ce, No. 2.75 2.40 LOBSTER® 
Extra Stand Ee a California Fancy, No. 2%...... ...- 2.60 uate, 3 Ib., case, 4 doz........ 1.70 Out 
BLACKBERRIES$ Flats, Ib. case, 4 1.55 3.75 
ive, Split, Ni 0. 1.20 10. 7.00 7.75 Standards, OZ. 1.50 1.70 
Standard, Split, No. 10......... 3150 8:75 Standard, No. 2,4 1.70 1.80 Standards, 4 OZ. 1.40 1.55 
ard, No. 2, in Syrup....... Standards, 10 oz. ....... 3.00 3. 
MIXED VEGETABLES FOR SOUP¢ BLUEBERRIES Standards, 8 oz. ecm ae 
OKRA AND TOMATOES oe 2.35 R a Al Tal 
Standard, NO. 1.40 1.50 1ES§ Alaska, Tall, No. 1.,... 2.45 2.70 
Standard, No. 3 Out Out Seconds, Red, No. 1.20 1 30 Alaska, Flat, No. 1.30 
PEAS} Seconds, White, No. 2......... ohoe, Tall, NG 2. 
Standard, Red, Water, No 150 1/60 
No. 1 Sieve, 2s, f. 0b. factory... 1.69 1.70 Standard, White Syrup, Fiat 
No. 2 Sieve, 29, b Red Pitted, No, 200 1:95 Flat, 00 
Ag’ California Standard 2.85 2.45 Medium Red 1.35 
No. 4 Sieve, 2s 0, b. factory.- 1.00 1.25 GOOSEBERRIES§ 
. Baltimore 1.10 .... Standard, NO. 8....cccccccccccee 1.75 2.15 SHRIMP® 
No. 5 Sieve, 2s, b. Balto.. Oui Standard, No. 6.50 7.00 Wet or D » No. 
E. Sifted, No. 3 Sieve... 95 California Choice, No. 2% Y.C.. 2.75 2.65 SARDINES—Domestie, per Case 
J. 2 Sieve... .90 1.15 California, Std., No. 2% Y. C.. 2.35 2.40 F. O. B. Eastport, Me., 1924 pack 
Fancy Petit. 18 PEACHES} % Oil, 3.85 3.95 
PUMPKIN$ Extra Sliced Yellow, No. 1...... 1.35 1.40 % Tomato, 
Standard, No. 3, factory....... 1.10 Standard White, No. 2.......... Out Out pustard, 
Standard. No. 16 4.00 Standard Yellow, No. 2.......... Out % Mustard, Keyl 3.55 
Squash, No. 1.30 Seconds, White, No. 2.......... Out ae Galiforni CYIOSS.wcccccsecees 2% 3.95 
an av s, e, 0. ut ee 
No. Be .95 1.05 Selected Yellow, No. 1.75 California, %s 7.50 
Standard, No. 3.25 8.50 Seconds, White, No. 8.......... 1.30 Out California, 25 12. 00 
SPINACHY Seconds, Yellow, No. 3 California, Is ...... 23.0 
Pies, Unpeeled, No. 8. 1.20 California, Blue 300 
Standard, No. -85 1.15 Pies, Peeled, No. 3.... Out California, 1s, Blue Fin. 15.00 
Standard, Ne. 1.15 1.50 Pies, Unpeeied, No. 2.00 2.18 California, %s, Striped ........ .... 6.75 
Stanéard. Pies, Peeled, No. 10...........-. OWt California, 1s, 


(t) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices co rrected by our special “Correspondent. 
CANNED VEGETABLE PRICES—Continued 


CANNED FRUITS— Continued 
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BALTIMORE, JUNE 15, 1925 


WEEKLY REVIEW 


The Intensive Heat Has Been Followed by Unusually Cold 
Weather—The Drouth in All Sections Assumes a Serious 
Aspect—The Pea Pods Cannot Be Large—Tomato 
Plants Have Not Yet Been Planted—Jobbers 
Growing Restless Under the Changed 
Conditions, 


EAT, COLD, DROUTH—After the most unprecedented hot 
H spell which Maryland has ever seen in June in the recorded 

history of its weather, running for ten days with tempera- 
tures from 90 to above 100, and practically not a drop of rain, 
the heat has gone and now it is cold—overcoats have succeeded 
bathing suits, and we shiver now instead of sweat. The relief 
from the heat is most agreeable, but we must not speak of bodily 
comforts, but as to how the canners’ crops are affected. And 
therein is the rub. 

The intense heat, and not only here in Maryland, but in prac- 
tically all states east of the Rocky Mountains, has played havoc 
with crops, because, as a rule, there was present with it a long 
protracted drouth. The soil hereabouts is as dry and hard as as- 
phalt. The high winds that drove away the heat raised great 
clouds of dust from cultivated fields. 

The pea canners here and in Indiana have begun upon their 
packs, and in a few days we may hear something definite about 
the extent of the injury to that crop in these sections. It is not 
to be supposed that the pea crop came through unscorched when 
a very prolific early strawberry crop was completely wiped out 
by the heat. And in adition, as we have stated, hail took its toll 
of the pea crop. From every section where peas are canned 
comes the cry for good rains. They have gotten some light show- 
ers, but not the kind of rain that does any good. Not only the 
pea crop, but the tomato crop, which is held back in planting be- 
cause of the dryness and heat, and the corn crops need rain. The 
drouth is severe everywhere, even where the canners report their 
crops as promising well. 

A careful reading of the extensive crop reports we give else- 
where in this issue will show you the real conditions as they ex- 
ist, and you will note this ever-present statement, “we need rain, 
and it will be serious if we do not soon get good rains.” 

But with it all the canners are not depressed. Here is how 
C. W. Baker & Sons report under date of June 10th: 

Tomatoes—Spot tomatoes are getting pretty well 
cleaned up, and from present indications the 1925 pack- 
ing season will be ushered in on a bare market. 

There is a little firmer feeling in the market on fu- 
ture tomatoes, and offerings are not as plentiful as they 
were several weeks ago. We offer reliable brands of fu- 
future tomatoes at 57%4a60c for 1s, 87'%4a90c for 2s, 
$1.27'4a1.30 for 3s, and $4.00a1.15 for 10s, all f. o. b. re- 
spective shipping points. 

Corn—Since the market on spot crushed corn is 
about cleaned up, we are having quite a little inquiry on 
whole-grained shoepeg corn from sections which have 


rarely ever used this variety. We can buy spot shoepeg 
corn at $1.40 for extra standard quality, and $1.45a1.50 
for fancy quality. 

For shipment when packed we are quoting No. 2 
whole grain Evergreen corn at $1.15, No. 2 standard 
shoepeg at $1.20-$1.25, No. 2 fancy shoepeg at $1.35- 
$1.45; No. 2 standard crushed sugar corn, sweetened, at 
$1.00-$1.05; extra standard at $1.10-$1.15, all f. o. b. 
factory. 

Stringless Beans—New Pack stringless beans will 
be ready for delivery next month. We offer “The Best” 
Brand in No. 2 cans for shipment when packed at $1.00 
per dozen, f. o. b. factory. 


From up in Wisconsin Frank T. Stare, Inc. says, under dade of June 7th: 


The recipients of these letters know that this writer 
is not in the habit of going off half cocked and rushing 
into print with a lot of wild statements about crop and 
pack conditions; that he seldom ventures into the realms 
of prophecy. He has long since learned that one man’s 
guess is as good as another’s, and that the only safe 
time to count the pack is after it is in the can. He, 
therefore, follows the practice of stating all of the facts 
as he sees them in the light of his thirty-one years’ 
canning experience in Wisconsin, and allowing those in- 
terested to arrive at their own conclusions. 

This writer has just returned from a five-day drive, 
covering a thousand miles, during which he visited every 
canning section of the State. A week ago the whole 
State was suffering from drought. Since then there has 
been considerable rain. A very little in a comparatively 
small section, and as much as three inches in other sec- 
tions. On the whole, it may be said that the drought 
situation has, at least, been temporarily relieved. 

In the meantime the State has been suffering from 
unprecedented temperatures, which, to say the least, has 
not helped the situation any. This, following the freeze 
of two weeks ago, creates a peculiar complex. 

The effects of the frost are now more apparent, 
although the actual damage will not be known until the 
peas the harvested. That thousands of acres that were 
in blossom or budding at the time of the freeze were 
seriously damaged, there is no doubt. This writer per- 
sonally saw thousands of acres that have only one or two 
pods, instead of the customary number. 

There are many thousands of acres that were badly 
damaged by drought before the rains came. This writer 
personally saw thousands of acres with vines only four, 
six or eight inches long starting to blossom. Of course, 
the rains will help, but there is no possibility of these 
peas making a full crop. 

Then the probability of bunching must be taken into 
consideration. Seeding started early. There were no 
delays. The crop went into the ground pretty rapidly. 
The cool weather retarded the growth. The rains and 
the hot weather will naturally have a tendency to bunch 
the peas. This will result in inferior quality and loss of: 
acreage unless the factory has a large reserve capacity. 

All of the above refers more particularly to condi- 
tions down State. Up State no peas were in blossom 
when the frost came. Few, if any, had started to blos- 
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som before the rains came. Some canners are still seed- 
ing. On the whole, conditions are much better than they 
are down State. 

As this writer sees the situation, the 1925 Wiscon- 
sin pea crop is in that critical condition when most any- 
thing can happen. Normal temperatures, with plenty of 
rain, will result in a fair pack, although under no cir- 
cumstances do we see any possibility of repeating last: 
year’s performance. No one knows what the result will 
be. Those who are making definite predictions are either 
talking through their hats or are attempting to be de- 
liberately misleading. 

There has been unusual activity in both spot and 
future peas during the past week. Spot holdings in Wis- 
consin have been reduced to very small proportions. 
More futures have been sold than since the first of 
February. 


HE MARKET—Most of the big jobbers have been away 
I this week in attendance upon the National Wholesale Gro- 
cers’ Convention, but news is beginning to leak out that 
the injury to crops, and the very grave possibility that both 
crops and packs will not be anywhere near what the jobbers 
first considered, is causing them to regard canned foods with 
much better attention. It has not as yet aroused them. Trav- 
elers who have recently called upon the jobbers in the hopes of 
getting orders have returned emptyhanded. The jobbers have 
hardly yet begun to cover; there still lingers with them a very 
considerable degree of hope that the big crops and packs will 
yet materialize. They dislike reorganizing their early estimates 
and predictions. However, it cannot be doubted but that they 
see the handwriting on the wall, and to face the same conditions 
as they ran up against last year is not a pleasant thought. But 
they have not yet begun in earnest to buy. It will come shortly, 
we believe, and is worth waiting for. 

The spot holdings are down to a point where clean decks are 
sure before new goods, even with peas. What few spot peas are 
held will, in all probability, be gone before the bulk of new- 
packed peas can be delivered. They are now held with much 
more confidence, especially in view of the possibility of a badly- 
curtailed pack of peas in 1925. Even the most optimistic admit 
that the pea packs in the great pea-canning centers cannot ap- 
proximate last year’s output by a wide margin; in fact, a too 
wide margin. 

Here we are in the middle of June and the tomato crop has 
not yet been planted. It remains to be planted. They merely 
lose their plants if put out in the present droughty condition. 
What hope is there in that for a big tomato pack? It would be 
foolhardy to expect it. 

Corn is doing better, but every case of corn that can be 
=o will be needed to supply the future orders now on the 
books. 

Fruits have been damaged and are gaining strength daily. 

The market pages show many corrections, and they should 
be studied. 

The market has turned in favor of the canners, and they 
should take advantage of this. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “i'he Canning Trade.” 


Weather Arouses Interest in Canned Foods—Many Canners Have 
Withdrawn—Tomatoes Are Firmer—The Indiana Tomato 
Outlook — Wisconsin Pea Canners Withdraw — 

Corn Firm — Asparagus Strong—Tuna 
Wanted—Fair Business in Fruits 
—Good Business in 
Pineapple. 


New York, June 11, 1925. 


HE SITUATION—There has been more interest shown in 

| the new pack situation this week, as the result of un- 
favorable growing weather conditions in many parts of the 
country, and buyers who have been withholding the placing of 
sufficient contracts to cover their early requirements on packed 
to order canned foods have been showing more of a desire to close 
on certain lines. The canned tomato market has shown consid- 
erable improvement, largely as a result of the unfavorable situa- 
tion in Indiana and the continued unseasonable weather in other 
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sections of the country. High temperatures with continued dry 
weather in the Tri-States likewise served as a bullish factor in 
the market situation. Many tomato canners, and packers of 
other canned vegetables as well have temporarily withdrawn 
from the market, and at the time of writing it appears probable 
that when they do resume offering, it will be on a higher price 
basis than prevailed at the time of their withdrawal. 

Tomatoes Firmer—A firmer undertone has developed in the 
market for new pack Southern tomatoes, and many canners have 
withdrawn offerings. It is reported locally that canners are 
still willing to book business on packed to order tomatoes at the 
following prices: 1s, 55 cents; 2s, 85 cents; 3s, $1.25; 10s, $4.00. 
A number of canners, however, have expressed the belief that to 
sell canned tomatoes for later delivery at these prices is too 
much of a gamble, in view of the crop damage already done and 
the uncertain outlook, and thus have withdrawn from the mar- 
ket. Old pack tomatoes have been cleaning up and 1s and 3s are 
reported to be practically cleared from first hands For prompt 
shipment from the cannery, 2s are quoted at 95 cents to $1.00 
per dozen, with 3s held at $1.45 and 10s at $4.25 to $4.50 per 
dozen, all f. 0. - 

Indiana Tomato Outlook—Reports from Indiana indicate 

that the tomato pack will be very much below expectations. Can- 
ners predict that their crops will be materially curtailed as a 
result of recent damage due to unfavorable weather. Prices 
quoted on new packs were as follows; standard 1st, 70 cents; 
2s, 95 cents; 3s, $1.50; 10s, $4.50, all per dozen, f. o. b. cannery. 
The pack this year is expected to be from two weeks to a month 
late, owing to the necessity of considerable plant resetting in 
the fields. 
 Peas—Wisconsin pea packers are reported to be reducing 
their acreage this year, and estimates from private sources in- 
dicate that the pack is expected to be from 10 to 20 per cent. 
under last year’s total. Recent cold weather has damaged the 
crop, and a number of packers have withdrawn all prices on 
futures, as well as advancing quotations on their unsold hold- 
ings of old packs. The pea crop outlook in Maryland and Dela- 
ware is considerably less favorable than was the case a fort- 
night ago, and buyers’ ideas on packed to order peas are strong- 
er. There has been a little more buying interest shown in old 
crop southern peas. 

Standard Corn Firm—Standard corn at the factories is a 
scarce commodity, and prices are more or less nominal. Southern 
packers are quoting fancy whole grain shoe peg corn at $1.50 per 
dozen, cannery, which is the price at which most of the standard 
crushed cleaned up at. A good inquiry for new pack standards 
has been reported. Southern packers are quoting packed to 
order standard crushed sugar corn at $1.00 per dozen for 2s. 
and $6 50 for 10s, with extra standard at $105 and $7.00, and 
fancy $1.20 and $7.50, respectively. Midwestern canners quote 
new pack on the basis of $1.05 per dozen for standard 2s, with 
extra standard at $1.15 and fancy at $1.25 to $1.30. 

Asparagus Market Strong—With the asparagus-canning sea- 
son in California practically at an end, the market is in strong 
rosition. Instead of the record-breaking pack anticinated, it is 
now figured that the 1925 production will be about 300,000 cases 
under the 1924 figures of 1,800,000 cases. Some canners are re- 


~ norted to be pro-rating deliveries. The entire market situation 


has changed within a comparatively few weeks. the present 
strong position coming only a few months after the naming of 
ovening prices, at which time buyers held off and canners for a 
short time were offering 5 to 10 per cent. off of the opening 
price schedule to attract buyers. Since that time there have 
been price advances on several grades. 


Tuna in Demand—Some demand for new-pack yellowfin and 
strived tuna has been reported, with buyers covering on their 
early requirements. Canners are offering vellowfin at $4.25 on 
quarters. $675 on halves. and $1250 for 1s. with striped held 
at $4.00 for quarters, $6.00 for halves, and $11.00 for 1s, all per 
case of 48 cans. 


California Fruits—Business on new-pack California canned 
fruits has been fair thus far. A feature of trading this year 
has been the stronger export demand. With sterling exchange 
back to par for the first time since the war, the British market, 
normally a heavy consumer of California canned fruits, has once 
again onened to American canned foods in heavy volume. -Do- 
mestic buyers in most instances have bought but sparingly of 
opening prices on new pack. 

New Pineapple—Following the announcement of opening 
prices en new pack Hawaiian pineapple at prices materially 
under those of last year. a gratifving amount of business has 
been beoked with Jocal jobbers Owing to recent weakness on 
old packs, brokers had been of the opinion that little business 
was in sight on rew pack for the first few months of the selling 
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season. The low prices named by the packers this year, however, 
have apparentlv convinced distributors that a better demand at 
retail might be looked for, and as a result of this they have been 
buying fairly freely for summer shipment from the Islands. 

Cheaper Sardines—Maine sardine canners have announced 
opening prices on new pack at 30 cents per case under the market 
on old pack, and a fair inquiry has been reported. Prices on 
the new pack are based on $3.85 per case for keyless quarters in 
oil. There has been a fair buying movement on the part of 
jobbers in the South and Southwest, it is reported. 

Salmon—Most of the demand for salmon at the present time 
is confined to reds, the warm weather having stimulation buy- 
is confined to reds, the warm weather having stimulated buy- 
ing interest, but are in fair supply, and show an easy undertone. 
Comparatively little buying interest is being shown by jobbers 
for salmon for coast shipment, either spot or new pack. A good 
volume of business on new pack fancy Chinooks has been placed, 
however. 

Northwest Berries—There has been a good business taken 
by canners on new-pack Northwestern berries this year. The 
markets have been strong on all berries, likewise on Royal Anne 
cherries, due to the expected short packs of these fruits. Many 
canners are not in position to accept further business on their 
1925 packs at this time. Recent reports have indicated that the 
pack of Bartlett pears in Oregon and Washington will also run 
below early estimates. 

Trade Note—A new-size tin of pineapple makes its appear- 
ance on the market this year, the Haiku Fruit and Packing Co. 
offering a 1% squat tin at $1.40 per dozen, Coast, on fancy sliced. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Hot Spell Broken—Deny Cuts in Pineapple Prices—Wisconsin 
Peas Badly Hurt—Plants Small and Outlook Discourag- 
ing—Indiana Will Have Small Pea Pack—Spot 
Holders Withdraw Peas—Corn Canners 
Sold Up to Capacity—Slow De- 
mand for Spot Tomatoes. 

Chicago, June 11, 1925. 


OT SPELL BROKEN-The weather in the region of the 

Great Lakes, and, in fact, all throughout the Central West, 

has been breaking the heat records now for ten days. On 
Tuesday, June 9, however, a cool wave and a gale of wind came 
to the relief of Chicago, and a part of the districts around the 
lakes, and is said to have extended to the interior in some locali- 
ties. It is also reported that light rains have fallen in various 
localities, but that they were not general. 

Hawaiian Canned Pineapple—There have been many rumors 
in relation to cut prices of pineapple since the price was an- 
nounced, but the packers deny that there have been any dis- 
counts made or cut prices named. They state that there have 
been many offers at discounts and concessions made, but that all 
the offers were declined and that no sales have been made or 
contracts closed under the opening prices for 1925 pack. It 
seems that the canners of this article feel confident that the re- 
duced price they have named for an opening value is low, and 
that they will have no difficulty in disposing of their output at 
such prices. 

Canned Peas—The news from Wisconsin in relation to the 
1925 pack of peas is that the early or Alaska crop has been 
heavily hurt by the frosts, and several packers have written to 
their Chicago brokers to the effect that they do not anticipate 
more than a 25 per cent yield of early or Alaska peas. 

They say that the plants are very small for both Alaskas 
and sweets, and a large yield of either is not likely, but the sweet 
or late variety of peas has not been affected by the frost and 
promises a fairly good yield, but the Alaskas were severely 
frosted. 

Indiana reports that the average yield of peas will be small 
because of frost, and that the frost has been followed by a 
drought, causing the prospect for output of peas in Indiana this 
season to dwindle to small proportions. 

A report from a big Iowa cannery in relation to the pea pack 
for 1925 is that the Alaskas or early June peas have been badly 
damaged by the frost and that the prospective yield will not ag- 
gregate more than ten to twenty per cent of normal. They, how- 
ever, state that the late pack is now in full bloom, and that 
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though the vines are small, there is reason to hope for a fairly 
good yield. 

Canners of Wisconsin who still have some peas of the 1924 
pack have instructed their Chicago brokers to withdraw them 
from the market for the present, or until they can get a line on 
the new season’s output. 

Canned Corn—The spot situation as to canned corn is unin- 

teresting, so the brokers state, as the supply is insignificant and 
is held at such prices that buyers are afraid to own it when the 
new crop comes on the market. 
_ As to the future supply of canned corn, it is generally be- 
lieved that canners are sold up to their full producing capacity 
in all the big corn-canning States. This is thought to be the 
case in Illinois, Iowa, Indiana, Ohio, Wisconsin and Michigan. 

No official reports show that to be the case except from 
Iowa, where future sales have been up to date about double those 
of 1924, but brokers state that it is with the utmost difficulty 
that future contracts for canned corn are placed, if at all, in any 
of the States mentioned. 

Canned Tomatoes—This article in canned foods is slowed 
down for spot demand, and the inquiry is confined to small lots. 
The crate and basket stock from the South has been coming to 
the towns and cities freely, and canned tomatoes have been put 
on a back shelf for a while until the ample supply of Southern 
new crop tomatoes passes out of the way, and then the Western 
crop will come on the market and canned tomatoes will be given 
another vacation. 

Offerings and inquiries for futures in canned tomatoes are 
very quiet and the market is walking around with its hands in 
its pockets smoking its pipe, which is a fairly descriptive simile. 

Many of the buyers and brokers are attending the big an- 
nual convention.of the National Wholesale Grocers’ Association 
at French Lick Springs this week. Information from there is to 
the effect that there is a good attendance and that the place is 
a delightful place at which to hold a convention. The weather 
in Chicago on the day that this is written is delightful, and the 
inference is that the weather at French Lick will be pleasant 
for the convention. 

Many of the wholesale buyers of canned foods will be taking 
their vacations in July, and some of them are trying to shape 
up their purchase books by checking their future purchases 
against their future sales, so that they can take their vacations 
with peace and without apprehension. 

The effect of frosts and more recently the coming of 
droughty weather has had an influence on the judgment of the 
buyers, and they are not so confident that it is going to be a 
buyers’ market, or that there is going to be so many canned 
foods packed that the canners will be unable to dispose of them, 
as they were several months ago. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Rejoicing Over the Signing of the Standardization Act—Lower 
Prices on Pineapples—A New Move in Fish Can- 
ning—Olive Growers Hold Meeting. 

San Francisco, June 11, 1925. 


EJOICING—The California canning trade generally is ex- 

R pressing much satisfaction with the action of Governor 
Friend W. Richardson in signing Assembly Bill No. 751, 
better known as the California Fruit Standardization Act. In 
brief, this requires that, effective January 1, 1926, all canned 
apricots, peaches, pears and cherries of a grade below standard 
be marked with the words “Seconds” or “Seconds Without Added 
Sugar,” such marking to be embossed or lithographed into the 
tin of the lid of the can. The Canners’ League of California, 
which sponsored the act, will have the measure printed in num- 
bers, and all the copies desired by the trade will be made avail- 
able; but no effort will be made to circularize the act at this 
time, as it might cause confusion. In addition, Governor Rich- 
ardson signed Assembly Bill No. 960, which requires that before 
canning agricultural products which require pressure cooking, 
canners must secure a license from the State Board of Health. 


This act will become effective July 24 of the present year. The 


first measure carries an appropriation, and the fact that the 
Governor signed it, in view of his program of economy, is an 
indication of his desire and the desire of the California State 
Board of Control to co-operate with growers and canners in 
their efforts to further improve the canning industry. 
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